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About me
My analytical, aesthetic, empathic and technical skills have led to creative 

solutions for brands, visual identities and online solutions and, with over 25 years 

professional experience in growth industries, I recognise and understand the 

positive impact design can have on user experience and customer retention. 

I began my career in the .com start-up world, before forging myself a unique 

position in the corporate sectors of technology and finance where I created my 

own design department within each organisation. I spanned both technology 

and marketing and have extensive experience working as a UX/UI designer 

within website and software development, gaining a substantial range of skills 

and knowledge, based on user centred design principles and methodologies, 

across multiple media and platforms. 

Having set up my own design and consultancy business in 2018, I am able 

to pool my skills and knowledge to offer end-to-end design and consultancy 

services for: start ups requiring a completely new brand; small and medium 

sized enterprises who require a refresh or rebrand; and large corporates who 

need to improve customer experience, strengthen their brand and maintain 

consistency across all areas of the business.

Clients include Bank of America, Barclays, BNP Paribas, BNY Mellon, Citi, 

Deutsche Bank, Edge IT Group, Engelhart, HSBC, JP Morgan, London Stock 

Exchange, Santander, Katharine Hamnett, Weber Barbeques and TV presenters 

Simon Rimmer, Ed Stafford, Steve Jones, Andi & Miquita Oliver and Jordan Gray 

through Independent Talent Group.
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Key skills
•	 Creative direction & project management

•	 Multi-disciplinary design; UX/UI, mobile, app & website

•	 Visual identity & logos

•	 Brand strategy & positioning

•	 Marketing & communications

•	 Advertising & social media

•	 Style guidelines & corporate templates 

•	 Email campaigns

•	 Photography & video editing

•	 Brochures, leaflets & exhibition stands

•	 Annual reports, books & publications

•	 SaaS, B2B, B2C, E-commerce

•	 Adobe, Figma, Sketch & Asana

•	 MS Office, IOS, Windows

•	 HTML, CSS, XML, SFTP, SSL

•	 Joomla, Drupal, Wordpress

•	 Agile, Scrum & Sprint methodologies

Work history
In 1998 I gained a first class honours degree in Photography and Digital Arts and 

founded an e-commerce company with university friends. I designed and built 

over 100 online stores, designing online brands, logos, website templates and 

advertising banners, and I set up a studio for fast, low-cost product photography 

using digital cameras (which at the time was very new).

In 2001 I moved on to work for (the now infamous) Autonomy Corporation 

PLC, a global technology giant of the time with a high-paced environment and 

headquartered in Cambridge, UK and Silicon Valley in San Francisco. I extended 

my skill set to include software user interface design and design for print, and 

implemented a strong corporate brand and visual identity, working across all areas 

of the company. I also created and managed critically acclaimed international 

advertising campaigns, raising Autonomy’s global profile.

More recently I worked as Creative Director in London for Thomas Murray Ltd, 

a global financial risk and advisory company who were moving into the Fintech 

sector. I was responsible for the company’s brand and visual identity across all 

media, development of sub-brands and partner brands, and styling of client 

white-label sites. I was also recruited to assist with the development of the 

technology side of the company, designing and developing the brand, online 

applications and software to support the company’s data services. Thomas 

Murray Data Services grew to be the main source of revenue for the company. 

During my time there I further developed my technical skills to include software 

development so I could implement designs using HTML and CSS. I worked 

extensively on implementing high profile client brands and corporate identities 

through custom white label sites and reports. 
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Repositioning a Global Energy Trader for the Clean Energy Transition

Following Engelhart’s 2024 acquisition of Trailstone Group, the international 

commodity trading leader needed a brand update to reflect their pivot toward 

renewable energy and sustainable trading. The acquisition created an opportunity 

to develop a brand identity that would authentically reflect this transformation and 

attract top talent aligned with their ESG initiatives.

My approach combined strategic expertise with AI-powered design innovation to 

accelerate the brand transformation in just 8 weeks, reducing the process from a 

predicted 24+ weeks. I conducted comprehensive competitive analysis of 9 key 

players in energy trading and developed new brand positioning around “Where the 

future trades” and “Solving markets for a changing world,” achieving a 340% increase 

in market comprehension. The visual development process deployed AI-assisted 

design platforms to generate 75+ concept variations, which were then refined 

through human expertise into a cohesive brand system that maintained strategic 

depth while dramatically reducing timelines.

The transformation delivered remarkable results across both business and digital 

performance. Business outcomes included an 83% improvement in high-calibre 

job applications, 28% increase in employee satisfaction scores, and strengthened 

competitive positioning in the renewable energy sector. Digital performance saw 

3x faster delivery compared to traditional approaches and 180% increase in website 

engagement metrics. This project demonstrates how strategic design thinking, 

combined with innovative AI tools, can accelerate brand transformation without 

compromising quality, creating a new model for rapid brand evolution.

https://www.ectp.com

https://www.ectp.com
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Age Concern Shipston on Stour & District required a brand new website to be 

designed and developed as the main brochure site for the organisation. The 

website enables Age Concern Shipston to share their programme for senior 

citizens in the local area, making it more easily available and accessible, along 

with information about the organisation, how to volunteer and useful links.

As the target audience comprises senior citizens the website was built and 

designed to be easily accessible, easy to navigate and easy to find information 

quickly and in very few clicks. The fonts used are legible and not too small, 

especially when viewed on a mobile phone, and the design is clean, clear, warm 

and colourful, with an emphasis on providing a positive user experience.

https://ageconcernshipston.org

Messaging & Design

Value Propositions: Enhance lives of senior citizens, create meaningful 

connections, create warm sense of community.

Voice/Tone: Friendly, trusted, giving, kind, helpful, joyous, warm, like a hug.

Look/Feel: Warm, soft, simple, trusted, easy to use, accessible, clean, clear, 

colourful.

https://ageconcernshipston.org
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Independent Talent
Group Ltd.
Off Script
Independent Talent Group Ltd., an award winning talent agency for actors, 

presenters, comedians and broadcasters, required branding and designs for their 

clients’ podcasts, along with video assets (both on Zoom and studio based) to 

be branded and edited for social media use. During the 2020 global pandemic 

the film and TV industry shut down, so podcasts, where the host interviews their 

guests remotely, became very popular with actors and celebrities. A third of us 

are currently listening to podcasts, that number is continuing to grow.

Following the success of the podcast area of the business, Independent set up a 

sub-brand called “Off Script” requiring a presence separate to their main website. 

I designed and set up a temporary single page website in WordPress, that could 

be expanded and updated easily with new podcast details and artwork, using 

Independent Talent Group’s corporate fonts and creating a simple and clean 

sub-brand. The site is used to advertise the variety of podcasts that Off Script 

produces and manages: https://off-script.co.uk

https://off-script.co.uk
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Since 2020 I have designed the brands, and 

produced promotional adverts, for multiple 

seasons of podcasts for: Stirring it up with 

Andi and Miquita Oliver, Grilling with Simon 

Rimmer and Weber BBQs, Transplaining 

with Jordan Gray, Stage Door Jonny with 

Jonathan Cake, Dangerous Minds with Ed 

Stafford and Freezing Time with Sophia 

Money-Coutts.

I was awarded silver ‘Best 

Branded Podcast’ from the 

British Podcast Awards for the 

Grilling podcast in 2021.
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Andi & Miquita Oliver
Stirring it up
The mother/daughter duo Andi & Miquita Oliver were proposing a podcast 

together where they are chatting informally to their guests at home over dinner, 

something they often do anyway, but they wanted to turn this into a podcast 

where they could have their guests informally discussing all types of topics.

The title is taken from a Bob Marley song and the style they wanted to emulate 

was that of album covers from 1960’s soul musicians and they supplied 

photographs to use of themselves together at home laughing together and 

looking relaxed. The vibe was to be warm, fun and relaxed, with a retro feel.

https://podcasts.apple.com/gb/podcast/stirring-it-up-with-andi-and-miquita-
oliver/id1691290801

https://www.instagram.com/p/CuEeeCBISY-/
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Simon Rimmer & Weber
Grilling
The TV chef Simon Rimmer and Weber barbecues were collaborating for a 

podcast called ‘Grilling’ and needed a logo and a brand designed closely related 

to the Weber identity.

The target audience was 35+ outdoorsy male with an interest in cooking, so 

a strong and simple design was required, possibly with a retro feel. I created a 

logo using an icon of a spatula incorporated into the text, blended with a retro 

style font. Using footage shot when the podcasts were recorded, I designed, 

edited and created weekly promotional videos, for each podcast for social 

media use, for two seasons.

I was awarded silver ‘Best Branded Podcast’ from the British 

Podcast Awards for the ‘grilling’ podcast and campaign in 

2021, winning against Netflix’s The Crown, and Gaby Logan.

https://play.acast.com/s/grilling

https://www.instagram.com/p/CIQ2fBvAHof

https://play.acast.com/s/grilling
https://www.instagram.com/p/CIQ2fBvAHof


© 2025  Zanna Consultancy & Design



© 2025   Zanna Consultancy & Design



© 2025  Zanna Consultancy & Design

Jordan Gray
Transplaining
Following on from her award winning success at The Edinburgh Comedy 

Festival, 2022, the comedian and singer Jordan Gray required a podcast 

designed using a photographic image supplied by the comedian. The image 

needed to be deliberately child-like and cartoony, to appear friendly, fun, 

accessible and inclusive.

Jordan is breaking down barriers and dispelling myths associated with the 

transgender community, therefore this was to be opened up to a broad target 

audience of comedy lovers, not just Jordan’s existing followers. I created an 

identity, based on her existing media’s use of fonts and colours, but made it 

unique to this podcast.

Using footage shot when the podcasts were recorded, I designed, edited and 

created weekly promotional videos, for each podcast for social media use, for 

two seasons.

https://podcasts.apple.com/gb/podcast/transplaining-with-jordan-gray

https://www.instagram.com/p/CvxUKRNoo-B

https://podcasts.apple.com/gb/podcast/transplaining-with-jordan-gray/id1650824865
https://www.instagram.com/p/CvxUKRNoo-B
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Jonathan Cake
Stage Door Jonny
Stage Door Jonny is a podcast about life in the theatre where the seasoned 

actor Jonathan Cake gets exclusive access to famous theatre actors, directors 

and writers.

The target audience was theatre-goers and film lovers where the image of the 

traditional theatre stage door is widely recognised and iconic of ‘access to all’, 

a perfect identity for the podcast. The addition of the pink neon lettering and 

frame is a nod towards the neon lit signage of traditional theatres, while the 

font was selected to be personable and friendly, indicative of the informality of 

Jonny’s chats with his guests.

I designed, animated and created weekly promotional videos using photographs 

of guests which I animated to react with the audio snippets (no video was shot 

for these podcasts), for each podcast for social media use, for two seasons.

https://podcasts.apple.com/gb/podcast/stage-door-jonny

https://www.instagram.com/reel/ClgkD0YDmW3

https://podcasts.apple.com/gb/podcast/stage-door-jonny/id1653538001 
https://www.instagram.com/reel/ClgkD0YDmW3
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https://www.instagram.com/aerosparx

https://www.facebook.com/Aerosparx

I joined the Aerosparx team for the 2024 Saudi Arabian F1 Grand Prix in Jeddah. 

Along with being ground crew for the team, I was employed to join the media 

team to shoot footage and stills of the unique aerobatic firework displays, for 

promotional use on their social media channels.

Aerosparx have revolutionised the event world combining formation aerobatics 

with night time pyrotechnics. The Jeddah F1 also included displaying with 2000 

drones in formation, during the opening and closing fireworks ceremonies, 

creating an extraordinary, unique display for the event’s global viewers. 

https://www.instagram.com/aerosparx
https://www.facebook.com/Aerosparx
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Ed Stafford
Dangerous Minds
The TV adventurer Ed Stafford required a brand that reflected the risky nature 

of an adventurer’s lifestyle whilst also reflecting the subjects he would be 

discussing, namely vulnerability and mental health issues. A dichotomy of 

concepts, resolved with the powerful typeface over a close cropped image of 

Ed Stafford smiling directly at the camera.

Using footage shot when the podcasts were recorded, I designed, edited and 

created weekly promotional videos, for each podcast for social media use.

https://podcasts.apple.com/gb/podcast/dangerous-minds-with-ed-stafford

https://www.instagram.com/p/CEmXEM-H0rr/

https://podcasts.apple.com/gb/podcast/dangerous-minds-with-ed-stafford/id1523530858
https://www.instagram.com/p/CEmXEM-H0rr/
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Cayford had a Wordpress website that needed updating, along with a 

small brand refresh and new business cards and email signatures to reflect 

the updated brand. They also required a news area for the site that they 

could update easily themselves, so I created a user manual simplifying the 

steps and conducted training sessions for Cayford employees. This project 

is ongoing with the website refresh coming in the second phase of work.

The brand colours were updated specific to the client’s love of the colours 

within Tourmaline gemstones, so I incorporated this into the website 

headers and used a brilliant turquoise for the brand primary colour.

The website had some UX issues that required an immediate fix, including 

the navigation menu and some page layouts, and I rationalised the font 

use, replacing them with fonts selected within the brand refresh.

https://www.cayford.com/

 

Page 1 of 9 

Cayford website 
How to add News articles 

1. You will see the Dashboard. Click on ‘Posts’ in the left menu to go to the Posts area, then click on ‘Add New’ 

 
2. You will see the empty fields of the new post page 

o Add Title – click on the text and type the title 

o Add content - click on the ‘+’ symbol to the right of the content, a box opens where you can select 

different elements to add, for e.g. Paragraph, Heading, Image, etc. 
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Birmingham
Rowing Club

Birmingham Rowing Club had an old legacy site that had been added to over 

the years by a variety of people and was complex, messy and had become too 

difficult to update. The organisation wanted to simplify the site, cut it right back 

to basics and concentrate on the customer experience and the main call to 

action, which was to sign up new recruits. 

This was an exercise in simplification, with the site structure being pared right 

back, so it is easy for the organisation to update themselves and is focused 

on attracting new recruits. The design is clean and simple using good quality 

photography, strong fonts and the club’s navy and bright blue, with the use of 

colour blocks to emphasise layout elements.

The user is guided through the site in a clear and easy way, with clear call to 

actions on every page, and a comprehensive footer with everything clearly listed 

with links. The contact details are accessible and the club is now easy to find 

with the use of What3Words (the postcode doesn’t take you to the club).

https://www.birminghamrowingclub.co.uk

https://www.birminghamrowingclub.co.uk
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Lynne Deakin Therapies required a new brand 

and website, along with a refresh of the logo 

and new social media pages, to promote the 

revamped business and attract clients in areas 

that are currently not being reached.

Lynne wanted to expand her client base and 

be available to a wider audience, moving the 

focus from animals and horses to people. 

The target audience comprised: golfers/

horse riders/sports people; everyone from 

the elderly to children; workplace/corporate; 

along with continuing to treat horses/animals.

The main purpose of the website was to enable Lynne Deakin Therapies to: 

increase recognition in the local communities; detail her techniques used; and 

specify health benefits to the client.

https://lynnedeakintherapies.co.uk/

Messaging & Design

Core Values: Lynne’s approach is uniquely tailored to the individual’s needs. 

Her approach is authentic, deep thinking, curious, empathetic, methodical and 

scientific, and will go above and beyond to find a solution.

Look/Feel: Friendly, trusted, authentic, warm, scientific, freedom, pain-free, 

movement, strong, fresh and bold colours.
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Community 
Campaign

I became involved with a fight against a planning application for an industrial 

sized Anaerobic Digester within my local community, fighting a multi-billion dollar 

Spanish energy company. I was initially brought in by the local parish council 

and residents to create the website, produce CGI mock up photographs and 

assemble their official response document, but I went on to set up a campaign 

group, directing all Public Relations and producing all promotional material.

Inspired by my time working with the environmental campaigner and fashion 

designer, Katharine Hamnett, some years ago, I designed a logo and brand to 

have maximum impact, using bold fonts and colours, and layouts incorporating 

strong blocks of colour with reversed out text. 

I designed, produced, promoted (and even distributed) all campaign material 

including the name and logo, website, Facebook group, YouTube channel, 

leaflets, banners, maps, graphs, CGI mock up photographs, and with the help 

of a local journalist I wrote the press releases, and set up TV coverage with the 

local BBC News.

Our aim was to raise awareness, inform and educate, and gain support from 

the local residents and statutory consultees so they would be able to write 

well informed objections to the planning application. We needed around 300 

objections for the council to take us seriously, but incredibly we gained over 

1,200 letters of objection, an unprecedented response for any local planning 

application. The council now use our Parish Council official response document 

(144 pages of reports) as an example for other planning application responses.

https://stophardwickenergy.org/

https://stophardwickenergy.org/
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DO YOU WANT SOMETHING LIKE 
THIS ON YOUR DOORSTEP?

Acorn Bioenergy have applied to build a large anaerobic 

digester in Tysoe. This would be a disaster for the community.

YOU CAN HELP STOP THIS NOW

SITE LOCATION

IF YOU VALUE YOUR VILLAGE AND YOUR 
LANDSCAPE HELP US STOP THIS MONSTER

For more information and for help with your 

objection, please visit:

stophardwickenergy.org

Or scan this code with your camera phone.
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Radway village
Community projects
Radway parish council had secured a grant from Cotswold AONB and funding 

from The Royal Artillery to produce an information board for the old graveyard in 

the village and, along with help from The Royal Artillery, had gathered information, 

images and old photos. I designed the A0 information board layout and had it 

produced in steel with an encapsulated print that would be weather proof and last 

longterm. There was also a very old plan of the graveyard from 1949, detailing all 

the plots with names, which needed reproducing. I traced the plan and recreated 

the details digitally so this could be printed and archived for future generations.

The village required a new information pack designed for residents and 

newcomers, especially those who do not use the internet (there is a large older 

population). I designed the layout and shot photographs of the local area to 

include, along with historic photographs and images supplied from previous 

village events etc. These were printed up as glossy brochures.

I then went on to replace the (very outdated and hard to use) village website 

focusing on creating a great user experience (UX). I also moved website and 

email hosting services (saving over £1000). The website needed to be easy to 

use, useful and beautiful, and would use the same branding as the information 

brochure. The main requirements were for an archive for the Parish Council 

documents (easily accessible even on a mobile), an area for events, clubs and 

what’s on, along with all the existing information about the village (history, etc.). 

It also needed to be easy to update by anyone in the village, so the site was built 

using WordPress with it’s robust and simple administration area.
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Edge IT Group
The client was setting up an IT consultancy and required a complete new 

brand and visual identity including logo, colour scheme, fonts and styles. They 

required all collateral including business cards, Office templates (PowerPoint, 

Word, Excel and Outlook), brochure templates and website. I continue to work 

with them on a monthly retainer producing newsletters, website updates, 

new and updated brochures and Office documents, and social media updates 

(LinkedIn, Twitter).

Edge IT Group needed to establish a professional, trusted brand to position 

themselves as thought leaders in the industry and provide credibility to potential 

joint venture partners. The design needed to reflect the company’s established 

heritage, expertise and knowledge, built up over 30 years, but also evoke their 

forward thinking, edgy philosophy. The colour purple was suggested as it is 

considered gender neutral (for what is considered a male dominated industry), 

lime green and orange were also suggested as an accent colour. Serif fonts 

were preferred for body copy, with interesting serif details.
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C O N T R O L R E Q U I R E M E N T S S U P P O R T E D  S O U R C E S

APPLICATION WHITELISTING 

Microsoft Group Policy for AppLocker 
defining whitelisted and blacklisted 

applications and scripts

Active Directory

+

Windows Operating Systems

PATCHING APPLICATIONS 

Centralised patch management solution

Microsoft SCCM

Microsoft WSUS

Redhat Satellite

DISABLE UNTRUSTED 
MICROSOFT OFFICE MACROS

Microsoft Group Policy for Microsoft Office 
applications that blocks macros from 

running in files received from Internet 
sources

Active Directory

+

Windows Operating Systems

USER APPLICATION 
HARDENING

Microsoft Group Policy for Internet Explorer 
that blocks the use of Adobe Flash and 
restricts Java only from trusted sources

Active Directory

+

Windows Operating Systems

PATCH OPERATING SYSTEMS 

Centralised patch management solution 

Microsoft SCCM

Microsoft WSUS

Redhat Satellite

RESTRICT ADMINISTRATIVE 
PRIVILEGES

Microsoft Active Directory Security Groups 
or OU’s containing privileged users

Microsoft AppLocker Group Policy defining 
application whitelist and blacklist

Active Directory

+

Windows Operating Systems

DAILY BACKUP OF DATA 

Backup software

Microsoft SQL Server

(Other backup solutions available with 
engineering services)

MULTI-FACTOR 
AUTHENTICATION

Microsoft Active Directory Security Groups 
or OU’s containing remote access users

Active Directory

*

*

*

*   Recommended key inputs to achieve meaningful results 

S Y S T E M  R E Q U I R E M E N T S 

• Hardware: 2 x 4-Core 2.3GHz CPU / 32GB RAM / 200GB HDD / 1 Gbps NIC

• Windows Server 2012 R2 (or later)

E S S E N T I A L  8  S C O R E C A R D  R E Q U I R E M E N T S

C O N T I N U O U S  C Y B E R  R I S K 
M E A S U R E M E N T

The Essential 8 Scorecard measures the effectiveness 

of your organisation’s security controls against the 

Essential 8 Framework; eight key cyber security 

strategies found to mitigate 85% of cyber threats. 

W H AT  T H E  E S S E N T I A L  8 
S C O R E C A R D  D E L I V E R S  

The Essential 8 Scorecard provides measurement and 

enables management, of cyber risk. It delivers:

Determination of your environment’s maturity level 

against the  Essential 8 Framework

Essential 8 policy coverage across your environment

Continuous monitoring of the environment against the 

Essential 8 Framework

Real-time alerting of Essential 8 non-compliance

A live dashboard displaying compliance and risks 

against each of  the eight controls

Automatically generated and distributed reports - 

Operational Controls Report and Executive Summary 

Report

Trend reporting - to track and monitor performance 

over time

E S S E N T I A L  8
T H E  C Y B E R  S C O R E C A R D

“If you can measure it, 
you can manage it.”

“The Essential 8 
Scorecard provides 
measurement, and 
enables management, 
of cyber risk.”
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Rod Harrington
Chief Technology Officer

Tel. 0800 808 5270
Mobile. 07584 051 400
rod.harrington@edge.org.uk

10 John Street,
Stratford upon Avon, CV37 6UB

www.edge.org.uk

I T  G R O U P  L T D
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Thomas Murray Ltd.
As Art Director and Creative Project Manager I was solely responsible 

for developing and implementing the company’s brand and visual 

identity across all media, from logos, company collateral, print and 

online advertising, exhibition stands, video and photography, to 

websites, apps, email campaigns , software user interfaces and social 

media.

During my 13 years with the company I redesigned the main company 

brand twice and also designed various new sub-brands. I also worked 

extensively on implementing client brands and corporate identities 

through custom white label sites and online reporting software. My 

clients included Bank of America Merril Lynch, Barclays, BNP Paribas, 

BNY Mellon, Citi, Deutsche Bank, HSBC, JP Morgan, London Stock 

Exchange and Santander.



© 2025   Zanna Consultancy & Design



© 2025  Zanna Consultancy & Design



© 2025   Zanna Consultancy & Design



© 2025  Zanna Consultancy & Design



© 2025   Zanna Consultancy & Design



© 2025  Zanna Consultancy & Design

idsTHOMAS
MURRAY

Bangla MN
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Open Sans
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Stephen Merry
Associate Director, Advisory Services

Horatio House, 77-85 Fulham Palace Road, London W6 8JA, UK
Tel. +44 (0) 20 3011 1720  Mobile. +44 (0) 7825 313 793
http://ids.thomasmurray.com

smerry@ids.thomasmurray.com
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Benchmarking, monitoring, selection 
and customised advisory services for 
institutional investors, focusing on costs, 
risks, and operational performance 
associated with service providers

Benchmarking 
& Monitoring

Selection &
RFP Process

Customised 
Advisory 

http://ids.thomasmurray.com
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+44 (0) 7469 786 771

tristan@traynedinsight.com

www.traynedinsight.com

5th Floor, 1 Farrier’s Yard,  
77 Fulham Palace Road, 
London W6 8AH, UK

Tristan d’Hostel
Product Developer
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)URP 2002 � 200� , ZRUNHG IRU 
$XWRQRP\ &RUSRUDWLRQ 3/&� D JOREDO 
WHFKQRORJ\ JLDQW RI WKH WLPH� ZKHUH , 
H[WHQGHG P\ VNLOO VHW WR GHVLJQLQJ IRU 
SULQW DQG IRU VRIWZDUH XVHU LQWHUIDFH 
GHVLJQ� , DOVR FUHDWHG KLJKO\ VXFFHVVIXO 
JOREDO DGYHUWLVLQJ FDPSDLJQV WR UDLVH 
$XWRQRP\·V SURILOH DQG GHYHORSHG D 
FRUSRUDWH EUDQG DQG YLVXDO LGHQWLW\ 
ZKLFK , LPSOHPHQWHG JOREDOO\� DFURVV 
DOO DUHDV RI WKH FRPSDQ\� 

5HVSRQVLEOH IRU FRPSOHWH SURFHVV IURP 
SODQQLQJ DQG SURMHFW PDQDJHPHQW� 
WKURXJK GHVLJQ DQG DUWZRUNLQJ� WR 
UHDOLVDWLRQ DQG SURGXFWLRQ RI DOO 
FRUSRUDWH EUDQG DQG GHVLJQ IRU WKH 
FRPSDQ\·V JOREDO GLYLVLRQV� $XWRQRP\� 
$XQJDWH� $XGHQWLI\� 9LUDJH DQG %OLQN[�
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