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https://www.linkedin.com/in/zanna-mckail/

About me

My analytical, aesthetic, empathic and technical skills have led to creative
solutions for brands, visual identities and online solutions and, with over 25 years
professional experience in growth industries, | recognise and understand the

positive impact design can have on user experience and customer retention.

I began my career in the .com start-up world, before forging myself a unique
position in the corporate sectors of technology and finance where | created my
own design department within each organisation. | spanned both technology
and marketing and have extensive experience working as a UX/Ul designer
within website and software development, gaining a substantial range of skills
and knowledge, based on user centred design principles and methodologies,

across multiple media and platforms.
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Having set up my own design and consultancy business in 2018, | am able
to pool my skills and knowledge to offer end-to-end design and consultancy
services for: start ups requiring a completely new brand; small and medium
sized enterprises who require a refresh or rebrand; and large corporates who
need to improve customer experience, strengthen their brand and maintain

consistency across all areas of the business.

Clients include Bank of America, Barclays, BNP Paribas, BNY Mellon, Citi,
Deutsche Bank, Edge IT Group, Engelhart, HSBC, JP Morgan, London Stock
Exchange, Santander, Katharine Hamnett, Weber Barbeques and TV presenters
Simon Rimmer, Ed Stafford, Steve Jones, Andi & Miquita Oliver and Jordan Gray
through Independent Talent Group.
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Key skills

Creative direction & project management

Multi-disciplinary design; UX/UI, mobile, app & website

Visual identity & logos

Brand strategy & positioning
Marketing & communications
Advertising & social media

Style guidelines & corporate templates
Email campaigns

Photography & video editing
Brochures, leaflets & exhibition stands
Annual reports, books & publications
SaaS, B2B, B2C, E-commerce

Adobe, Figma, Sketch & Asana

MS Office, I0S, Windows

HTML, CSS, XML, SFTP, SSL

Joomla, Drupal, Wordpress

Agile, Scrum & Sprint methodologies

Work history

In 1998 | gained a first class honours degree in Photography and Digital Arts and
founded an e-commerce company with university friends. | designed and built
over 100 online stores, designing online brands, logos, website templates and
advertising banners, and | set up a studio for fast, low-cost product photography

using digital cameras (which at the time was very new).

In 2001 I moved on to work for (the now infamous) Autonomy Corporation

PLC, a global technology giant of the time with a high-paced environment and
headquartered in Cambridge, UK and Silicon Valley in San Francisco. | extended
my skill set to include software user interface design and design for print, and
implemented a strong corporate brand and visual identity, working across all areas
of the company. | also created and managed critically acclaimed international
advertising campaigns, raising Autonomy’s global profile.

More recently | worked as Creative Director in London for Thomas Murray Ltd,
a global financial risk and advisory company who were moving into the Fintech
sector. | was responsible for the company's brand and visual identity across all
media, development of sub-brands and partner brands, and styling of client
white-label sites. | was also recruited to assist with the development of the
technology side of the company, designing and developing the brand, online
applications and software to support the company’s data services. Thomas
Murray Data Services grew to be the main source of revenue for the company.
During my time there | further developed my technical skills to include software
development so | could implement designs using HTML and CSS. | worked
extensively on implementing high profile client brands and corporate identities

through custom white label sites and reports.
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Repositioning a Global Energy Trader for the Clean Energy Transition

Following Engelhart's 2024 acquisition of Trailstone Group, the international
commodity trading leader needed a brand update to reflect their pivot toward
renewable energy and sustainable trading. The acquisition created an opportunity
to develop a brand identity that would authentically reflect this transformation and

attract top talent aligned with their ESG initiatives.

My approach combined strategic expertise with Al-powered design innovation to
accelerate the brand transformation in just 8 weeks, reducing the process from a
predicted 24+ weeks. | conducted comprehensive competitive analysis of 9 key
players in energy trading and developed new brand positioning around "Where the
future trades” and "Solving markets for a changing world,” achieving a 340% increase
in market comprehension. The visual development process deployed Al-assisted
design platforms to generate 75+ concept variations, which were then refined
through human expertise into a cohesive brand system that maintained strategic

depth while dramatically reducing timelines.

The transformation delivered remarkable results across both business and digital
performance. Business outcomes included an 83% improvement in high-calibre
job applications, 28% increase in employee satisfaction scores, and strengthened
competitive positioning in the renewable energy sector. Digital performance saw
3x faster delivery compared to traditional approaches and 180% increase in website
engagement metrics. This project demonstrates how strategic design thinking,
combined with innovative Al tools, can accelerate brand transformation without

compromising quality, creating a new model for rapid brand evolution.

https://www.ectp.com
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Where the Future Trades
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Where the
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Values

We inspire one
another to drive real i
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RENEWABLES

MORTH AMERICAN NATURAL
GAS

TRADING

Through trading expe
and risk management, we
stability and value for &
world.
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comes from this singular focus

us and

mmodities isn't a side business for us - it's the only thing we do. That deey

apart, providi and insightte decode

Renewables North American Matural Gas

:Engelhart
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Engelhart was founded in 2013 and was originelly known as BTG
Commodities. We grew rapidly as a physical and financial
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single umbrella entity called Engelhart Commodities Trading
Partners (ECTP) in 2014,
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Life at
Engelhart

Be bold. Be collaborative
Be proactive. Be your

Employee Spetlights

Please meet some of our peaple, and hear about their roles, what motivates them and why

i=Engelhart

they are excited Gbout the future!

Engelhart is committed to maximising
the value of renewable energy and
making the marketing process as

+ Culture & g i
rumat simple as possible.

Values

We work with asset owners across Europe and Japan to develop a
deep understanding of cur clients’ needs, and then design risk

e b Vel management and asset optimisation solutions that are tailored to

specific requirements.

We inspire one another t
change by solving global com
S e g
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Qur culture celebrates and rewards teamwork. i
Our Solutions Benefits of our Platform

ESG INITIATIVES

SENIOR MAMAGEMENT

nce, we provide all our employees with the development of
nticl.
Locations

fit From a clear set of values that underpin our decisions

ould not only h goals

but also create a fun and inclusive iment in which to work.
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Sliipston. o Stowr & District - = =
e ? Indivisible Bold

Age Concern Shipston on Stour & District required a brand new website to be TO( R Q -

designed and developed as the main brochure site for the organisation. The
https://ageconcernshipston.org

\,
Messaging & Design & @
Value Propositions: Enhance lives of senior citizens, create meaningful
connections, create warm sense of community. ,
Voice/Tone: Friendly, trusted, giving, kind, helpful, joyous, warm, like a hug.

[ —

website enables Age Concern Shipston to share their programme for senior
citizens in the local area, making it more easily available and accessible, along

with information about the organisation, how to volunteer and useful links.

As the target audience comprises senior citizens the website was built and
designed to be easily accessible, easy to navigate and easy to find information

quickly and in very few clicks. The fonts used are legible and not too small,

especially when viewed on a mobile phone, and the design is clean, clear, warm

and colourful, with an emphasis on providing a positive user experience.

Look/Feel: Warm, soft, simple, trusted, easy to use, accessible, clean, clear,

colourful.



https://ageconcernshipston.org
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AG E HOME WHOWEARE LUNCHCLUBS  OUTINGS VOLUNTEER GRANTS  LINKS

/’ Where community
& compassion meet

Skip;.tow on Stowr & District

Welcome to

Age Concern
Shipston on Stour
& District

Supporting the elderly and vulnerable
through social connections, friendship,
support, and understanding.

\,

WHO WE ARE @
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Where community
& compassion meet

Welcome to

Age Concern
Shipston on Stour
& District

Weekly Lunch Clubs

Wte provide weekly Lunch Clubs for older peaple who
0 1 tha Shipston aras, Join us And anjoy alicious
food and grent company and mayko make s6me new
friands along the way.

¢

Outings & Events

Duriag the summer monthe, we arrange culings
o8 the Shipeton Link Bus, offering senior citizens
in Siiipaton and wurrounding yillages with the
‘opportunity to participate In enjoyable group trips.

OUTINGS & EVENTS

“We come to Lunch club for the
covapany and the food; whick i
always excellent! The volunteer; are
spectacalar and very helpful.” o 799

- Weady, Jil, Audey and Margast a a®

Quick links Contact us

82 7 e

Shipson ow St & Diserict & compassion meet

Weekly Lunch Clubs

Every Tuesday, Thursday & alternate
Friday

11,30 — Tea & Coffee
12.30 - Lunch
Cost = £5.00

At aur Lunch Clubs, you can enjay a delicious two:
ourse hot mes served 16 you, all while making pew
friendsin b relaxed atmosshars.

We extend n warm welcome to new members, and
carees are alvays welcome

We offer a varksty of menu options 1o sult sveryone's

refarences, ensuring that vegetarians and diabetica
rowall catorad fer,

Locations

Rainbow Fields,
Tho Briftway,

4 Shipston an Stour,
! v cvasaBY

@ I s Stour Court,
Ol Road
T ‘Shipston an Stour,
. . Vs aHF

4 How to Book

For furthar information, of t Book or cancel 8 meal’, plasss calt:

Alt. Friday

st Rainkbouw Fields.
Maryann Dobbin:

~Prase book the wesk befrs, I ou wed o cancel 654 on the day,befors 10.18em.
FAGose kS Ko 33 3007 98 POSSIDNS, SHHISR You Wil Da cargil. ?

“Terrific value for mowney, good
company and food on a budget. T
can’t think of what to cook so thuis
Uunch club is ideal.” L) 7

- Rod and Rickard G 0@

K

MOME  WMOWEARE  LKCHCWUBS  GUTRGE  VOUUNTEES  GRANT LK)

Where community

Shiputon. ox. Stour & & compassion meet

Volunteer with us

Can you give
2-3 hours a week?

Callus today:

Get involved

Ourlunch clubs provida weekly gstherings primarily
for older membars of the local community.

Wio'ra seeking volunteer cocka 10 assist with shopping
‘and meal preparation, as well as volunteers ta help
with uarious tasks such s serving tan and coffes,
setting tables, distributing meols, clearing tables, and
‘mesisting with washing up when necessary.

[T P ———
o conpectians, deveiop ew skil, boost yaur
canfidence, and enAnnce your overall woi-being whiie
contlsting to the local communty.

@ “We enjoy volumteering aund love the
company of the other volunteess and
clients. The older generation have so
wuch to offer, it's fascinating Listening

to thie stories about their Rives.” (gd)@

= Thassday's voluntees d A @

Quick links Contact us




Independent Talent
Group Ltd.

Off Script

Independent Talent Group Ltd., an award winning talent agency for actors,
presenters, comedians and broadcasters, required branding and designs for their
clients’ podcasts, along with video assets (both on Zoom and studio based) to
be branded and edited for social media use. During the 2020 global pandemic
the film and TV industry shut down, so podcasts, where the host interviews their
guests remotely, became very popular with actors and celebrities. A third of us

are currently listening to podcasts, that number is continuing to grow.

Following the success of the podcast area of the business, Independent set up a
sub-brand called “Off Script” requiring a presence separate to their main website.
I designed and set up a temporary single page website in WordPress, that could
be expanded and updated easily with new podcast details and artwork, using
Independent Talent Group's corporate fonts and creating a simple and clean
sub-brand. The site is used to advertise the variety of podcasts that Off Script
produces and manages: https://off-script.co.uk

DENT  OFF SCRIPT

OFF SCRIPT

OffSeript is an award-winning podcast company set up in 2018 to produce
first-class, multi-genre audio experiences for the podcasl communily
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https://off-script.co.uk

Since 2020 | have designed the brands, and

produced promotional adverts, for multiple B m §

seasons of podcasts for: Stirring it up with S|Irrlng II “
Andi and Miquita Oliver, Grilling with Simon WITH
Rimmer and Weber BBQs, Transplaining ANL

with Jordan Gray, Stage Door Jonny with | |

Jonathan Cake, Dangerous Minds with Ed |
Stafford and Freezing Time with Sophia

Money-Coultts. ' ¥ ; -"” vS"ihUN RIMMER

I was awarded silver ‘Best
Branded Podcast’ from the
British Podcast Awards for the
Grilling podcast in 2021.

QOFF SCRIPJT

TRANSPLAINING

WITH
JORDAN GRAY o~

OFRSERIEE
OFF SCRIPT




Andi & Miquita Oliver
Stirring itup

The mother/daughter duo Andi & Miquita Oliver were proposing a podcast

together where they are chatting informally to their guests at home over dinner,

something they often do anyway, but they wanted to turn this into a podcast

where they could have their guests informally discussing all types of topics.

The title is taken from a Bob Marley song and the style they wanted to emulate
was that of album covers from 1960’s soul musicians and they supplied
photographs to use of themselves together at home laughing together and

looking relaxed. The vibe was to be warm, fun and relaxed, with a retro feel.

https://podcasts.apple.com/gb/podcast/stirring-it-up-with-andi-and-miquita-
oliver/id1691290801

https://www.instagram.com/p/CuEeeCBISY-/

WITH
ANDI &
MIQUITA

Strring It ug

OLIVER -

OFF SCRIPT
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uests. Cant wait for tha next
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manstergrl Enjoyesd it very much, Great
oncepl An hour in my afternoon in

relsxstion mode cugpa coffes and soma fruit
180T Look fOWard 10 more legendary guests.
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Simon Rimmer & Weber
Grilling

The TV chef Simon Rimmer and Weber barbecues were collaborating for a
podcast called 'Grilling” and needed a logo and a brand designed closely related
to the Weber identity.

The target audience was 35+ outdoorsy male with an interest in cooking, so

a strong and simple design was required, possibly with a retro feel. | created a
logo using an icon of a spatula incorporated into the text, blended with a retro
style font. Using footage shot when the podcasts were recorded, | designed,

edited and created weekly promotional videos, for each podcast for social WITH

media use, for two seasons. SI MUN RI MMER

| was awarded silver '‘Best Branded Podcast’ from the British
Podcast Awards for the ‘grilling’ podcast and campaign in
2021, winning against Netflix's The Crown, and Gaby Logan.

https://play.acast.com/s/grillin
https://www.instagram.com/p/CIQ2fBvAHof

WEEN



https://play.acast.com/s/grilling
https://www.instagram.com/p/CIQ2fBvAHof

[ 4 «  Nadiya Jamir Hussain MBE & (Follow ) Q Search Twitter
121K Tuweets \ J
Q2 o Q s6 &
© Home
Nadiya Jamir Hussain MBE & @BegumNadiya - Nov 5
Lockdown 2.0 Day 1
1 Explore
Its a long old road, but one foot in front of the other, slow and steady, one
o day at a time.
LY Notifications
#lockdown #wegotthis instagram.com/p/CHNfShkgbrU/.
O 13 n s Q 249 &
& Messages
* Nadiya Jamir Hussain MBE & ©BegumNaciya - Nov 5 You might like
Just posted a photo instagram.com/p/CHMBVGRAGA2/...
[1 Bookmarks o - .
5 QO 30 & y N
A COTE Follow
@ROLEX Sl
B Lists Nadiya Jamir Hussain MBE & @BegumNadiya - Nov 5
One of the many things that bring me absolute giddy joy, is tidying my Brometed
fridge and giving it a good clean when it's very empty #fridge #clean
S Pprofile #tidy #oy #happy instagram.com/p/CHMBYOTgOte/... British Bake Off & o)
o a2 © s ° @BritishBakeOff Nkl
@ More Nadiya Jamir Hussain MBE & @BegumNadiya - Nov & ooe Tamal Ray ( Follow )
#bakewell #tart #luis #bakeitgreat instagram.com/p/CHM7yA_g3Ht/... @DrRayBakes ~—
O 2 n 2 vyl &
Show more
11 Nadiya Jamir Hussain MBE Retweeted
simonrimmer & @simonrim - Nov 3
The first episode of my new podcast 'Grilling’ is out today! Featuring the What's happening
fantastic Nadiya Hussain (@BegumNadiya) - Sneak peek below!
dcasts.appl e Golf - LIVE
The Masters Tournament 2020 -
Trending with #themasters &,
Augusta

#Juiceforaboost
Try Tropicana + now!
B Promoted by Tropicana

Trending in United Kingdom
Eat Out to Help Out

5,274 Tweets
‘Trending in United Kingdom oo
Blackfriars

Politics - Trending oo

Gammons 4 London
‘Trending with UKIP, Dick Braine

SIMON RIMMER & THE HAIRY BIKERS

Show more

it comes completely natural to me, it's

Terms of Service Privacy Policy Cookie Policy

0:20 66K views Adsinfo More - ®2020 Twitter, Inc.

Zanna McKail Q1 o8 ¥ 48 o
@zannaSpanner Messages
1 Nadiya Jamir Hussain MBE Retweeted
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Home

Explore

Notifications

Messages

Bookmarks

Lists

Profile

sley Harriott &

3,530 Tweets

N /S N
(oo ) ( Follow )

Ainsley Harriott &
@AinsleyFoods

Tweets from me & my AHFC Food Team. 4y @#AinsleysFoodWeLove - ITV,
Saturday am [ Ainsley’s Mediterranean Cookbook out now!

® London, England 8 ainsley-harriott.com [ Joined May 2012
1,318 Following  17.9K Followers

@ Followed by simonrimmer

Tweets Tweets & replies Media Likes
Ainsley Harriott & @AinsleyFoods - Nov 27
l' Always great to catch up with @simonrim dg You can have a listen to the

podcast here: apple.co/2USgblY x

WITH
SIMNON RIMMER 2 AINSI EY HARRINTT

P “10.8KVisws o:0070s8 'y L7
@ (] Q 24 )
12 Ainsley Harriott Retweeted
. Adoption Matters @adopt_matters - Nov 26

Q  search Twitter

You might like

Countryside Midlands
@Countryside_Mid

Promoted

BadRhino
@BadRhinoUK

Follow )

"\ Sat_James Martin

y
‘e’ @sat jamesmartin

(_Follow )
Show more

What's happening

Music - Last night

Young Thug faces backlash for
his comments about André
3000

#Noelle
Now streaming only on Disney+
Promoted by Disney+ UK

Trending in United Kingdom oo
Cliff Richard
1,042 Tweets

Trending in United Kingdom oc0
#tlondonprotest

@ Los Angeles Times & - Yesterday

Remember when Hugh Grant

stepped away from movies? J
Here's why

Show more

Terms of Service Privacy Policy Cookie Policy
Adsinfo More=- © 2020 Titter, Inc.
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Zanna McKail
@zannaSpanner

. Marcus Wareing &

( Follow )
4,630 Tweets \ J

11 Marcus Wareing Retweeted
simonrimmer & @simonrim - Dec 1
next episode of my podcast Grilling with @marcuswareing
@WeberGrills is live. Great conversation with a very very talented chef

Link: apple.co/3fQVDUC

weber

for that, not just winning it and cooking it

0:22 53K views

O s n 2 O 26 o
Marcus Wareing @ @marcuswareing - Dec 1
We go again, our last few contestants entering the @MasterChefUK

kitchen, bring it on...

@ MastercChef UK || @ @MasterChefUK - Dec 1

Have we saved the best til last? & See who impresses our judges
tonight at 9pm on @BBCOne! #MasterChefUK

11 Marcus Wareing Retweeted

S BH @SimonBlacklock - Nov 26 e00
Another week, another attemp at @marcuswareing #MWskillstest. My wife

Q  search Twitter

>
il

You might like

West Midlands Ne... &

@WMNetwork Follow.

Promoted

3 Monica GALETTI @

@MGalettio1 (_Follow )

MasterChef UK || @
@MasterChefUK

(_Follow )
Show more

What's happening

NBA - Last night
Houston Rockets trade Russell
Westbrook to the Washington
Wizards for John Wall and a
first-round pick

Trending with Westbrook

#FenyxRising
Immortals Fenyx Rising is out!
B Promoted by Immortals Fenyx Rising

Trending in United Kingdom
Chet Hanks
7,817 Tweets

Trending in United Kingdom 00
Tracey Emin

Trending in United Kingdom
Naga

9,999 Tweats

Show more

Terms of Service Privacy Policy Cookie Policy

Adsinfa More s« © 2020 Twitter, Inc.
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Jordan Gray
Transplaining

Following on from her award winning success at The Edinburgh Comedy
Festival, 2022, the comedian and singer Jordan Gray required a podcast
designed using a photographic image supplied by the comedian. The image
needed to be deliberately child-like and cartoony, to appear friendly, fun,

accessible and inclusive.

Jordan is breaking down barriers and dispelling myths associated with the
transgender community, therefore this was to be opened up to a broad target
audience of comedy lovers, not just Jordan's existing followers. | created an
identity, based on her existing media’s use of fonts and colours, but made it

unique to this podcast.

Using footage shot when the podcasts were recorded, | designed, edited and
created weekly promotional videos, for each podcast for social media use, for

two seasons.

https://podcasts.apple.com/gb/podcast/transplaining-with-jordan-gra

https://www.instagram.com/p/CvxUKRNoo-B

TRANSPLAINING

WITH
JORDAN GRAY
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Jonathan Cake
Stage Door Jonny

Stage Door Jonny is a podcast about life in the theatre where the seasoned
actor Jonathan Cake gets exclusive access to famous theatre actors, directors

and writers.

The target audience was theatre-goers and film lovers where the image of the
traditional theatre stage door is widely recognised and iconic of ‘access to all,
a perfect identity for the podcast. The addition of the pink neon lettering and
frame is a nod towards the neon lit signage of traditional theatres, while the
font was selected to be personable and friendly, indicative of the informality of

Jonny’s chats with his guests.

I designed, animated and created weekly promotional videos using photographs
of guests which | animated to react with the audio snippets (no video was shot

for these podcasts), for each podcast for social media use, for two seasons.

https://podcasts.apple.com/gb/podcast/stage-door-jonny

https://www.instagram.com/reel/ClgkDOYDmMW3 OFF SCRIET
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QeroSPOrK S

SAUDI ARABIAN
NIGHT | FORMATION | AEROBATICS | PYROTECHNICS GRAND PRIX
2024

https://www.instagram.com/aerosparx

https://www.facebook.com/Aerosparx

I joined the Aerosparx team for the 2024 Saudi Arabian F1 Grand Prix in Jeddah.
Along with being ground crew for the team, | was employed to join the media
team to shoot footage and stills of the unique aerobatic firework displays, for

promotional use on their social media channels.

Aerosparx have revolutionised the event world combining formation aerobatics
with night time pyrotechnics. The Jeddah F1 also included displaying with 2000
drones in formation, during the opening and closing fireworks ceremonies,

creating an extraordinary, unique display for the event's global viewers.
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Ed Stafford
Dangerous Minds

The TV adventurer Ed Stafford required a brand that reflected the risky nature
of an adventurer's lifestyle whilst also reflecting the subjects he would be
discussing, namely vulnerability and mental health issues. A dichotomy of
concepts, resolved with the powerful typeface over a close cropped image of

Ed Stafford smiling directly at the camera.

Using footage shot when the podcasts were recorded, | designed, edited and

created weekly promotional videos, for each podcast for social media use.

https://podcasts.apple.com/gb/podcast/dangerous-minds-with-ed-stafford

https://www.instagram.com/p/CEmMXEM-HOrr/



https://podcasts.apple.com/gb/podcast/dangerous-minds-with-ed-stafford/id1523530858
https://www.instagram.com/p/CEmXEM-H0rr/

DANGEROUS MINDS
INDS WITH ED STAFFORD

by OffScript

SOCIETY & CULTURE  HEALTH B FITNESS  EDUCATION  HEALTH

Dangerous Minds - Episade 8: Leo Dangerous Minds - Episode 7: Geoff
Houlding Holt

>
Dangerous Minds - Episode 6: Ella Dangerous Minds - Episode 5: Sir
Al-Shamahi Ranulph Fiennes

Dangerous Minds - Episade 4:
Ness Knight

Dangerous Minds - Episode 3:
Dwayne Fields

Dangerous Minds - Episode 2:
Jason Fox

Dangerous Minds - Episode 1: Joe
Simpson




CAYFORD

Cayford had a Wordpress website that needed updating, along with a
small brand refresh and new business cards and email signatures to reflect
the updated brand. They also required a news area for the site that they
could update easily themselves, so | created a user manual simplifying the
steps and conducted training sessions for Cayford employees. This project

is ongoing with the website refresh coming in the second phase of work.

The brand colours were updated specific to the client’s love of the colours
within Tourmaline gemstones, so | incorporated this into the website

headers and used a brilliant turquoise for the brand primary colour.

The website had some UX issues that required an immediate fix, including
the navigation menu and some page layouts, and | rationalised the font

use, replacing them with fonts selected within the brand refresh.

https://www.cayford.com/

o CAYFORD

RIBA #Y

Chartered Practice

CAYFORD

-

Sustainable&
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architecture
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CAYFORD

Cayford website
How toadd News articles

VA ANN A

Youwillsee the Dashboard. Click on Posts'n the left men to go to the Posts area, then click on ‘Add N
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#  Rowing Club

Birmingham Rowing Club had an old legacy site that had been added to over

the years by a variety of people and was complex, messy and had become too
difficult to update. The organisation wanted to simplify the site, cut it right back
to basics and concentrate on the customer experience and the main call to

action, which was to sign up new recruits.

This was an exercise in simplification, with the site structure being pared right
back, so it is easy for the organisation to update themselves and is focused
on attracting new recruits. The design is clean and simple using good quality
photography, strong fonts and the club’s navy and bright blue, with the use of

colour blocks to emphasise layout elements.

The user is guided through the site in a clear and easy way, with clear call to
actions on every page, and a comprehensive footer with everything clearly listed
with links. The contact details are accessible and the club is now easy to find

with the use of What3Words (the postcode doesn't take you to the club).

https://www.birminghamrowingclub.co.uk

coess ot regonal and netiona

‘one of our courses.

Thinking of getting into rowing?

Take your fst step into rowing and comact us 1 fnd cut more about our Lean s Row courses.

Gatin touch todayt

Quick links
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Lynne Deakin Therapies required a new brand
and website, along with a refresh of the logo Gasteron
and new social media pages, to promote the

revamped business and attract clients in areas

j that are currently not being reached. MONTSER RAT SEMI'BO LD
/ Lynne wanted to expand her client base and MONTS ER RAT M ED | U M

be available to a wider audience, moving the

focus from animals and horses to people. MONTSERRAT BLACK

The target audience comprised: golfers/

horse riders/sports people; everyone from M ontserrat Reg u |a r

the elderly to children; workplace/corporate;

THERAPIES

along with continuing to treat horses/animals.

The main purpose of the website was to enable Lynne Deakin Therapies to:
increase recognition in the local communities; detail her techniques used; and

specify health benefits to the client.

https://lynnedeakintherapies.co.uk/

Messaging & Design

Core Values: Lynne's approach is uniquely tailored to the individual's needs.
Her approach is authentic, deep thinking, curious, empathetic, methodical and
scientific, and will go above and beyond to find a solution.

Look/Feel: Friendly, trusted, authentic, warm, scientific, freedom, pain-free,
movement, strong, fresh and bold colours.




LYNNE LYNNE
DEAKIN DEAKIN

THERAPIES

THERAPIES THERAPIES THERAPIES

FIRST AID

One day course in

muscle relea

LYNNE LYNNE
DEAKIN DEAKIN

THERAPIES THERAPIES THERAPIES

IN JUST ONE DAY,
LEARN HOW TO IMPROVE:

£130 per person - M &fl

FOR FURTHER INFO &
BOOKING, PLEASE CONTACT:

Lynne Deakin

LYNNE DEAKIN 07748 117582

THERARIES lynne.deakin@icloud.com



ABOUT THERAPIES + IT! PRICES TESTIMONIALS

THERAPIES

Welcome to Lynne Deakin Therapies!

My name is Dr. Lynne Deakin and | offer a range of
complementary therapies, including EMMETT Technique, to
relieve pain and discomfort for both people and animals.

Based in Shipston on Stour, | offer personalised solutions for
clients local to South Warwickshire, North Oxfordshire and
o ea North Gloucestershire.




Fove your:

Enjoy your - ;
- quality of life

active lifestyle-

‘What our How can
you back clients are you benefit?

to health - . SAYING...

At Lynne Deakin Therapies, peaple, horses and dogs can Ready to reciaim your health and well-being
benefit and find renewed vitaity through our specialised
approach to healing.

SPORTS PEOPLE

e
Rt i R o B i A

Fan b oo

THERAPIES

Boost your immumne system
with the Emmett Lymphatic Drainage Technique

Angela

Boost your immune system ——

with the Emmett Lymphatic Drainage Technique

THERAPIES



WHY SAYNO?  HOWTOOBJECT  HOWGREENIST?  FAQS  USEFUL LINKS

@ STOP Community

HARDWICK .
ENERGY Campaign

I became involved with a fight against a planning application for an industrial
sized Anaerobic Digester within my local community, fighting a multi-billion dollar
Spanish energy company. | was initially brought in by the local parish council

and residents to create the website, produce CGl mock up photographs and

Help us stop Acorn Bioenergy
from destroying our countryside

assemble their official response document, but | went on to set up a campaign

group, directing all Public Relations and producing all promotional material.

Inspired by my time working with the environmental campaigner and fashion wnv sav lnov? Take action “uw

designer, Katharine Hamnett, some years ago, | designed a logo and brand to

) ) ) ) ) There will be effects of this development In respect We have until to
have maximum |mpact’ Us‘ng bold fonts and CO[OUrS, and [ayouts ‘ncorporat”f]g of traffic, emissions, odour, light pollution and OBJECT to the proposal and avoid a dangerous
noise, as well as effects on ecology and the local precedent being set for building industrial sites in

and wider landscaps. rural. gresnfield Locations.

strong blocks of colour with reversed out text.
FIND DUT MORE HOW T0 OBJECT
| designed, produced, promoted (and even distributed) all campaign material

including the name and logo, website, Facebook group, YouTube channel,

leaflets, banners, maps, graphs, CGI mock up photographs, and with the help @ STOP oyorgisa callective of local residents who are working
together Lo object to Acorn Bioenergy's planning application to Stratford-Upon

HARDWICK Avon District Council (SDC) for permissicn to construct and cperate one of the

E"ERGY largest anaerobic digestion plants in the ceuntry - on productive arable land
north of Tysoe. off the Adz2

of a local journalist | wrote the press releases, and set up TV coverage with the
local BBC News.

Many local villages (Tysoe. OxhilL. Kineton, Radhway, Edgehill, Pillerton. Ettington
Wroxton and Drayton to name a few) will be impacted.

Our aim was to raise awareness, inform and educate, and gain support from

the local residents and statutory consultees so they would be able to write

well informed objections to the planning application. We needed around 300
objections for the council to take us seriously, but incredibly we gained over
1,200 letters of objection, an unprecedented response for any local planning
application. The council now use our Parish Council official response document

(144 pages of reports) as an example for other planning application responses.

https://stophardwickenergy.org/



https://stophardwickenergy.org/

Want to
know more?

Make your voice heard and OBJECT to the
planning application
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'We have been working tirelessly putting
together facts about the proposal, so you can
understand more about the anaerobic
digester and how it will affect the local area.

READ OUR FAQS
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How ‘green’
is it really?
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ENERGY
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Acorn Bioenergy Ltd would have us believe that
this anaerobic digester is a ‘green’ project, so how
‘green’ is it really?
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FAQs

Want to know more?

» Where is the propased plant?

» What is an Anaerobic Digester (AD) and what does it do?

¥ How big is the digester proposed by Acom Bioenergy?
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HARDWICK
ENERGY

2
STOP .
ENERGY
00 YoU wan,

THIS O rm%mw

e
S ot

08 g
e,

10U Gy Herp STOP THIS o

SITE LOCATION

IF YOU VALUE YOUR VILLAGE AND YOUR
LANDSCAPE HELP US STOP THIS MONSTER

For more information and for help with your
objection, please visit:

stophardwickenergy.org

Or scan this code with your camera phone.

WHY SAY ‘N0*2

The digester would:

- Be as high as ¢ double-decker buses

+ Be an industrial gas-producing plant

+ Occupy the space of 12 fooltball pitches

- Be a dreadful blot on the landscape, including the AONB

« Bring no benefit to the surrounding community

- Conflict with key planning policies

+ Cause large-scale traffic issues

When taking into account the transportation of feedstocks,
energy to run the site, and transport to disperse and deliver

products, this anaerobic digester is NOT GREEN.

To find out more please see our fact sheet at:
wwwtysoe.org.uk or visit: stophardwickenergy.org

IT IS THE WRONG PROPOSAL IN THE
WRONG PLACE CAUSING SIGNIFIGANT
HARM FOR NO LOCAL BENEFIT

O ooe

ENERGY

DO YOU WANT SOMETHING LIKE
THIS ON YOUR DOORSTEP?

Acorn Bioenergy have applied to build a large anaerobic
digester in Tysoe. This would be a disaster for the community.

YOU GAN HELP STOP THIS NOW

OBJECT NOW

We have until Friday 18th Nevember to
object to the application, so please either:

n

. Visit SDC's planning portal at:
apps.stratfordgovuk/eplanning/

using the reference: 22/02935/FUL

~

Scan the QR code with your camera phone

w

Or email: joseph.brooke@stratford-de.govuk

YOU SHOULD ONLY CITE GENUINE PLANNING OBJECTIONS

These could be:
- It will adversely affect the rural aspect of the surrounding
countryside, especially the AONB

- It will cause traffic chacs, with a huge increase in heavy
vehicles on our roads

Itis contrary with the development strategy for the District
by being a large-scale industrial plant in a pure rural setting

It conflicts with the Tysoe Neighbourhood Plan by being a
large-scale development outside the designated Built-up
Area Boundary

- Any small benefits will be vastly cutweighed by the huge
harm to the community.
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fighting back against plans for a huge
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for a huge biodigester in the countryside

MIDLANDS
TODAY

The twd local MP*s Richard Bacen and Liz Truss ais0 cbiected, particuliy concaned atout
1na tratfc, Tha plant times the.

Objectcrs o1 Deal sent in 14 letiers of otjection and mansged o win their case. Lot's hope
o vl do the same

(<]

i ery. Industeial < of the largest
o g
the Catswold Area of Outstanding Natural

@ o Boauty (AONB) and site of historical importance.

SLURRY
WORRY

STOP

ARDWICK
ENERGY

David Roache
Chairman, Tysoe Parish Council
D@ E MIDLANDS TODAY

Shirley Cherry
Tysoe Wildife Group
0@ B MIDLANDS TODAY




BASELINE

Visual
Impact
Assessment

Viewpoint photomontages

Proposad anasrobic digestion plant at Hardwick, Tysoe
LPA Rt 22/02936/FUL

VA ANNN A

Prepared by Stsanna Mckeail, BA(Hons)
VIEWPOINT 01 3 O TYPE 3 VISUALISATION
ot b P Ry Hend Hil (©xhillKineton road) looking East towards SHLAROEMENT AC TOR IR AT ,
Heln 2 - Edgehill escarpment and the Cotswold AONB 4 TO BE VIEWED AT COMFORTABLE ARMS LENGTH
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PHOTOMONTAGE

VIEWPOINT 06 2. TYPE 3 VISUALISATION DATE & TIME: 14/09/2022 13:25
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Radway village
Community projects

Radway parish council had secured a grant from Cotswold AONB and funding
from The Royal Artillery to produce an information board for the old graveyard in
the village and, along with help from The Royal Artillery, had gathered information,
images and old photos. | designed the AO information board layout and had it
produced in steel with an encapsulated print that would be weather proof and last
longterm. There was also a very old plan of the graveyard from 1949, detailing all
the plots with names, which needed reproducing. | traced the plan and recreated

the details digitally so this could be printed and archived for future generations.

The village required a new information pack designed for residents and
newcomers, especially those who do not use the internet (there is a large older
population). | designed the layout and shot photographs of the local area to
include, along with historic photographs and images supplied from previous

village events etc. These were printed up as glossy brochures.

I then went on to replace the (very outdated and hard to use) village website
focusing on creating a great user experience (UX). | also moved website and
email hosting services (saving over £1000). The website needed to be easy to
use, useful and beautiful, and would use the same branding as the information
brochure. The main requirements were for an archive for the Parish Council
documents (easily accessible even on a mobile), an area for events, clubs and
what's on, along with all the existing information about the village (history, etc.).
It also needed to be easy to update by anyone in the village, so the site was built

using WordPress with it's robust and simple administration area.




Tha mast prominent feature remaining on the site
of the old St Peter's church is the Miller family vault,
the memorial Lo the family who established Radway
Grange In its current form. The vault was added to
the original church when it was extended in 1739

Captain Miller's regiment mutinied at Bareilly on
st May 1857, Whilst precise details of his death.
aged 38, and place of burial are not known, Captain
Miller's name was recorded in St Paul's Cathedral,
Caleutta on a mural tablet linked to the Mutiny.

Captain Philip Miller was commissioned into the
Royal Artillery from a Gentieman Cadet to Second
Lieutenant on 7th May 3845. He was promoted o
First Lieutenant on 16th Novernber 1846 and to.
Second Captain on 17th February 1854. He died of
.’ fever at the age of 20 in Sri Lanka and was buried at
/ Galle Face Burial Ground in Colombo. In 1020 the
graves were reinterred at Kanatts (Borella) General
Cometery in Colombo,

A painted memorial window to Captain Philip Miller
was erected in the chancel of the old St Peter's
church in 1856. The window represents the figures of
St Pater and St Philip and can now be seen in the
chancel of the present church, to the right of the altar,

Lieutenant Colonel Frederick Miller served in the.
Royal Artillery with particular distinction. mast
prominently during tha Crimean War (1854-56). Ho.
was awarded the Victoria Cross, the highest British
Military Award, for valour during the Battle of
Inkerman (5th November 1854). The citation for the
award of his VC states: for having. at the hattle of
Inkermann, pérsanally attacked three Russians, and
with the gunners of his Division of the Battery.
prevented the Russians from doing mischief to the:
quns which they had surrounded. Part of a
Regiment of English infantry had previcusly retired
through the Battery in front of this body of Russians”

Leusterant Calerel Fiannes Sanderssn Uiler Raprachuced by tind
pomission of Wiarsschstine Museurs

Lieutenant Colonel Fiennes Sandarson Miller CB JP
DL t1783-1862) of the 6th (inmiskilling) Dragoan
Guards and his wife. Georglana Sibella Miller
(1788-1858) are buried within the vaull. He was the
grandson of the architect Sanderson Miller and
lived at The Grange, Radway, He survived the
charge of the British Heavy Brigade at the Battle of
Waterioo (1B June 1815) fighting alangside the
famous Scots Greys. He went on to become a
magistrate after his military service career ended,

Letters to Frederick s sister indicate that he died n
Cape Town. South Africa from an unknown illness.
Arespected officer. newspaper obituaries reported
agrand funeral prior to his burial in St Peter's.
Cemetery, Cape Town. His remains were Later
reinterrad in the Ossuary Gardan of Remembranca
after developmient ta the original cemetery, A
phetograph of his burial gravestone exists in the
Royal Artillery Archives displaying  cross and
adorned by a stack of cannon balls near the foot.
‘with the Inscription “To the memory of LColonel F
Miller VC Royal Artillery died 17th February 1874,
This monument is erected by his comrades and
friends” Quated by kind permission of the Royal

Fiannes and Goorgiana had seven childran. thioe
girls and four bays, Thiee of their sons (Frennes. Philip
and Friderick) followed their father, pursuing careers
in the military and although burled slsewhers their
lives are commamorated on the vaull. Their other
children are all buried in the present graveyard The

Welcome to the old
graveyard of the
former St. Peter's
church

On this site was the small church of St Pater. The church
of Radway was appropriated by the Abbey of Stoneleigh
in 1291. Surrounding the church were many headstones.
ledgers and chest tombs commemerating the people
buried here. Captain Henry Kingsmill who was siain at the
Battle of Edgehill in 1642 is buried here but his effigy is
now in the present church, Early headstones for Elesabsth
Eritage, died 4 January 1646, John Pettipher, died 27
October 1698 and William Palmer. died 7 March 1704 are
still present, as are several other later headstones.

The church consisted of a nave and chancel. It was
extanded in 1739 to provide a new pew for the Millers
with a burial vault below. William Shenistone, who saw it
in 1750 commented “Tis neatly stuccod, has a Comish,
and a cove-ceiling and is large and square”. The loor
was raised almost to the pulpit and there was an
arch-headed door for access. He thought it was “one of
ye most magnificent and handsome Pews | ever saw”
Sadly. this description s all that remains of the pew:

The church was further extended in 1841 with the
addition of three gables, incorporating the Miller family's
pew. The extension was funded by Charles Chambers, a
local benefactor, who also paid for the village school and
hall to be built. His Ledger stone can be seen alongside
the hedge on the far righthand side of the graveyard. The
History Gazetteer and Directory of Warwickshire for 1850
recorded the church “os a neat edifice. consisting of nove.
chancel and side alsies, with tower”

The description of the church by Sir Stephen Glynne in
his church notes of 26 October 1857 is not so flattering,
recording “on uninteresting Church. much altered and
modernised. The exterior is mean, long ond low” As a
result. the vicar at the time, the Reverand George Miller
dasired bullding a new church in the fashionable gothic
style of the time. The church was demolished in 1865
when it was agreed to build the present church. All that
now remains of tha old church is a fragmant of wall and
the Miller vault between which stood the chancel arch

Puan oF
OLp Gravevaro

[redotion fxanet hers bt rivaled by Roxdway Plrish Councit s
opot of Cotswolds Matianol Landscape and The Royal A

CHARLES CHAMDERS

i s Calonel Frederich Miller's drawing of the north side of the
church dated 1857. Reproduced by hind permission of
Portsmouth Museum Service. Portsmouth City Council

& g P4 EXTENSION The drawing illustrates how the memorial stones were

originally distributed around the church

MEDIEVAL

1739 MILLAR i

In 3949 over 220 memorial stones where recorded on
this plan ieft) before they were moved in the 1950, The.
“wall’ of memorial stones that you see Loday alongside
the footpath was created at a later date

1n 2003 Meil Oliver and Tony Pollard established the
orentation and east end of the church in their
excavations for the TV programme Two Men in a Trench’

The photograph below was taken prior to the memorial

= tones being moved in the 1950=. by hind
permission of Oxfordshire County Council, Oxfordshire
History Centre.

ELESAGETH ERY

AGE 14578

second eldest son, Reverand William Miller, inherited
The Grange The eldest daughter, Georgiana Sibella.
married her cousin. Reverand Geaorge Miller who was
vicar of Radway for over 50 years and resided at Ivy
Lodge, Radway. The fifth child. Harriet Martha,
mairied Reverand Hewett Carey and resided at The:
Cottage, Racway. The youngest daughter, Jans.
Anne. married Frederick Litchfield Ward and
residied at Gunby Hall, Radway,

Caplain Fiennes Sanderson Miller served in the.
68th Regiment of the Bengal Native Infantry
(Volunteers), a regiment of the British East India
Company. He was married to Mary Anne Theresa
de Castillo in 1849 at Meerut. India. During the
Inciian Mutiny/ First War of Independence 1857-50)

Artillery Historical Trust.

As all Royal Artillery officers ware required to be.
competent at cartography. this often led to amateur
skelching, Several sketch books by Frederick exist.
One, hold by the Royal Artillery Museunt, containg
his skatches of the campaign, and ancther, held by
Portsmouth City Council Museum Service, contains
sketches of Warwickshire

Until tha discovery of the latter skitchbook by local

St Peter's Church in Radway was uncertain
Lieutenant Colonel Miller's skatch from 1857 (see
image top right of panel} indicates the most
accurate representation of the church’s exterior
and orientation before its demolition in 1865,




Welcome to
Radway

A BRIEF HISTORY OF RADWAY

Radway is mentioned in the Domesday Book. A monastic house, The Grange, was established
by the Cistercian Monks from Radmore in the 12th Century and was later turned into a grand
house by the Gothic Architect, Sanderson Miller in the 18th Century. The Battle of Edgehill was
fought on the edge of the village and cne of the soldiers

is said to still haunt here. Henry Fielding is believed to have
read some of Tom Jones to a house party at The Grange
before it was published. St Peter's Church was built in 1866
and replaced an earlier medieval church. The churchyard
has a memorial to a victim of an early motoring accident
dated 1899. The ancestors of the American President
George Washington lived at The Grange as did Earl Haig,
the WW1 General and founder of the poppy appeal. John

Profumo was MP for Stratford-upon-Avon and is believed to

have stayed in Radway.

THE VILLAGE

The beautiful village of Radway is a village and civil parish of approximately 250 residents
in Stratford-on-Avon District, Warwickshire. It nestles largely at the foot of the escarpment
of Edgehill and lies just within the north-eastern part of the Cotswalds Area of Outstanding
Natural Beauty (AONB). The village is surrounded by fields, woodland and hedgerows.

The origins of the village lie in Saxon times when the ‘Church of Coventry” owned the land
and the name Radway is believed to be a corruption from Redweii or Radweis, meaning ‘red
way or road”, probably referring to the red-coloured soil

Radway is concentrated in two parts, separated by the grounds of Radway Grange. The
larger part is to the east, but the original focus of the village was Westend, where you will
find the site of the original Saxon church and it's graveyard as well as many early headstones.




RADWAY CRICKET CLUB

This club plays at the Cricket Field, Tysoe Road, Radway.
Saturday matches played in South Northants Cricket
League from May to August. Occasional Sunday friendly
matches are played. Junior teams play in South Northants STRATFORD-ON-AVON DISTRICT COUNCIL
dunior Clicket |eacue. age;groups dependent;en playar Elizabeth House, Church Street, Stratford-upon-Avon, CV37 6HX
numbers. Winter 6-a-side team play in Banbury Indocr

Cricket League.

Contact Philip Douthwaite on 07 6 or This council is responsible for refuse collections, planning matters, council
tax, pest control, leisure services and health and safety.

General enquiries Tel
BOOK CLUB Electoral register (register at any time) Tel
Pest control Tel
Radway Book Club has been running for more than 10 Council tax enquiries Tel
years and meets on the last Wednesday of each month. Planning applications Tel
The club, which is free, meets in member’'s houses and Tree Preservation Tel
discuss a different book each month. A wide and varied
selection of fiction and non-fiction are read which District Councilior
generate lively and entertaining discussion. Occasionally John Feilding Email

we invite a local author to discuss their book when a larger

venue is used

WARWICKSHIRE COUNTY COUNCIL

Centact Jim Brown on |
Shire Hall, Warwick, CW34 4RR

RADWAY FILM
Films are shown in the Village Hall on a monthly basis. A This council is responsible for issues such as roads, schools, social services, the provision of
members only group has been established by the Village emergency services and the environment
Hall Trustees to show a film at least 10 times a year, on »

- y General enquiries Tel
the fourth Friday of the month (excluding Christmas and
August). Members suggest suitable titles and the film is Countrywide bus pass Tel
usually one that has recently been in the cinema and is (free for those of state pensionable age or having a disability)
out on DVD, The hall has a high quality sound and vision County Councillor
system and film goers are encouraged to bring their drinks
and enjoy a convivial evening. Children’s films are shown Chris Williams Tel
at 4-30 pm, and the main film at 7-30 pm. Membership Email
costs £25 per annum for a household, and £15 per annum
for an individual Member of Parliament

Contact a Village Hall Trustee for further information via The MP for Kenilworth and Southam is Jeremy Wright.
the village website: wv a | ¥ Jubilee House, Smalley Place, Kenilworth, CV8 1QG

Tel Fax: Email:
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Radway in
pictures

Please enjoy our gallery of photographs of Radway through the seasons.

Click on an image to view the gallery:

About the village

Village history

Visit Radway

Parish plan

Latest newsletters

Radway Newsletter - Feb 24

Parish Link - Feb 24

Latest minutes &
agendas

Agenda EM - 12 Feb 24

Minutes OM - 18 Jan 24

Radway in
pictures

Please enjoy our gallery of photographs of
Radway through the seasons.

Click on an image to view the gallery:

Find out about upcoming events, groups, clubs

and local services in and around the village:

< FEBRUARY 2024 >

Radway Events Group

Find out more about upcoming village
fundraising events organised by Radway
Events Group

Minutes &
agendas

Agendas are published a week in advance of

Parish Council meetings. Minutes are normally
published a week after the Parish Council

meetings.
Please click on a year to view and download

Radway Parish Council's minutes and agendas.

v 2024

Agenda EM - 12 Feb 24
Minutes OM — 18 Jan 24
Agenda OM - 18 Jan 24

» 2023
> 2022
» 2021
> 2020
» 2019
» 2018
» 2017

> 2016




Edge T Group

The client was setting up an IT consultancy and required a complete new
brand and visual identity including logo, colour scheme, fonts and styles. They
required all collateral including business cards, Office templates (PowerPoint,
Word, Excel and Outlook), brochure templates and website. | continue to work
with them on a monthly retainer producing newsletters, website updates,

new and updated brochures and Office documents, and social media updates
(LinkedIn, Twitter).

Edge IT Group needed to establish a professional, trusted brand to position
themselves as thought leaders in the industry and provide credibility to potential
joint venture partners. The design needed to reflect the company’s established
heritage, expertise and knowledge, built up over 30 years, but also evoke their
forward thinking, edgy philosophy. The colour purple was suggested as it is
considered gender neutral (for what is considered a male dominated industry),

lime green and orange were also suggested as an accent colour. Serif fonts

were preferred for body copy, with interesting serif details.

IT GROUP LTD

€0 .«

FUTURE
THINKING
TECHNOLOGY




METHOD

Listen... we take the time to ‘really’ listen, observe and
absorb our customers’ circumstances and peculiarities.

Challenge... we are not afraid to challenge & question; if
the customer is mis-informed, biased or simply
mistaken, we don’t take the easy option and just agree.

Understand... without a total understanding of the
customer's journey, including the challenges, the
options, the level of investment, the risks, the politics,
and anticipated benefits, success in a ‘shot in the dark.”

VALUES &

CUSTOMER SERVICE MISSION

& SATISFACTION

Ultimately the customer is ‘always-right’,
and the customer will determine whether an
initial engagement develops into a longer
term relationship.

The motivation of Edge is “long-term
customer relationships” providing the
customer with the full spectrum of Edge
services, where appropriate.

Edge IT Group Ltd (Edge) is a result of a Values: To delight the customer by
merger of an IT Consultancy and an IT over-delivering on expectations.

Recruitment (Business Change)

Mission: To be acknowledged by our
Consultancy.

customers as a business partner and
This merger and formal partnership part of their ‘value-chain.”
agreement with two Global Technology

providers is the foundation of Edge.

IT GROUP LTD FUTURE - THINKING - TECHNOLOGY

Without method, there cannot be consistency; utilising
the combined skills of being the largest independent IT
consultancy in the UK, the CEO and his team developed

robust, tried & tested methodologies.

The same diligence is the back-bone of the Recruitment
business, coupled with one of the best databases for
‘triple-A’ interims/contractors & consultants in the UK.

QUALITY

Quality delivery means happy customers; which
means repeat business and reference ability.
Quality delivery is achieved through the expertise
of the Consultants, their ability to listen, absorb
and where required challenge the customer.

Striving for quality and continuous improvement
is a common goal of the Founders of Edge and
our strategic partners.

“A simple but effective formula”

Listening, challenging & understanding

Methodologies + Quality
= Happy Customer
ong Term Relationships
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ESSENTIAL 8

THE CYBER SCORECARD

CONTINUOUS CYBER RISK
MEASUREMENT

The Essential 8 Scorecard measures the effectiveness
of your organisation’s security controls against the
Essential 8 Framework; eight key cyber security
strategies found to mitigate 85% of cyber threats.

WHAT THE ESSENTIAL 8
SCORECARD DELIVERS

The Essential 8 Scorecard provides measurement and
enables management, of cyber risk. It delivers:

Determination of your environment’s maturity level
against the Essential 8 Framework

Essential 8 policy coverage across your environment

Continuous monitoring of the environment against the
Essential 8 Framework

Real-time alerting of Essential 8 non-compliance

Alive dashboard displaying compliance and risks
against each of the eight controls

Automatically generated and distributed reports -
Operational Controls Report and Executive Summary
Report

Trend reporting - to track and monitor performance

over time

FUTURE
EB E Teennon
TECHNOLOGY

IT GROUP LTD

““* .
If you can measure it,
you can manage it.”

“The Essential 8
Scorecard provides
measurement, and
enables management,
of cyber risk.”

Huntsman

A Huntsman

Defence-Grade Cyber Security

FUTURE
THINKING
TECHNOLOGY

ESSENTIAL 8 SCORECARD REQUIREMENTS

A Huntsman

Defence-Grade Cyber Security

CONTROL REQUIREMENTS SUPPORTED SOURCES

Microsoft Group Policy for AppLocker
defining whitelisted and blacklisted
applications and scripts

Centralised patch management solution

Microsoft Group Policy for Microsoft Office
applications that blocks macros from
running in files received from Internet
sources

Microsoft Group Policy for Internet Explorer
that blocks the use of Adobe Flash and
restricts Java only from trusted sources

Centralised patch management solution

Microsoft Active Directory Security Groups
or OU’s containing privileged users

Microsoft AppLocker Group Policy defining
application whitelist and blacklist

Backup software

Microsoft Active Directory Security Groups
or OU’s containing remote access users

% Recommended key inputs to achieve meaningful results

SYSTEM REQUIREMENTS

Hardware: 2 x 4-Core 2.3GHz CPU / 32GB RAM / 200GB HDD / 1 Gbps NIC
Windows Server 2012 R2 (or later)

Active Directory

+

‘Windows Operating Systems

Microsoft SCCM
Microsoft WSUS
Redhat Satellite

Active Directory

+

‘Windows Operating Systems

Active Directory

+

Windows Operating Systems

Microsoft SCCM
Microsoft WSUS
Redhat Satellite

Active Directory

+

‘Windows Operating Systems

Microsoft SQL Server

(Other backup solutions available with
engineering services)

Active Directory




Rod Harrington

Chief Technology Officer

€D

IT GROUP LTD
Tel. 0800 808 5270

Mobile. 07584 051 400
rod.harrington@edge.org.uk

10 John Street,
Stratford upon Avon, CV37 6UB

www.edge.org.uk .
@ v | B Pictres v |
e | s | oo | |||
To: | L‘[
Ce: g
Subject:
Andrew Krauze
CEO
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IT GROUP LTD

TECHNOLOGY

andrew rauze@edge.org.uk

Tel: 0800 808 5270

Mobile: 07879 480 480

10 John Street, Stratford upon Avon, CV37 6UB
www.edge orguk

ik | National Cyber
@ Security Centre

& " ssTaaa
@GCHO ASD @

The folleing accreditations e hetd by our pareners:

IASME Consortium

s (@CHECK, L/) W

GR=ST

Bidge IT Group Limitedisa company repisterd in England and Wale: No. 10853110, The registred ffc of the above s 10.Joim Steet, Sratford pon von, CV: 6UB. Theinformation inthis e-mar Gahick
includes any files transmited with it) i be Itis intended for thy . Access to this e-mail by anyone else is unauthorised. Itis not to be refied upon by any
person ather thantheadressee except with our rior eriten approval. f o Such qpprovas given, e will ot acceptany ity (i negligence o otheruis) arisingfrom any thind party acting, or efaining
from acting, on such information. U to maintain ity. If you this e-mail in error, ifyus destroy any from
your computer system, Any use, dissemination, forwarding, printing or eopying of this e-mail is prohibited

IT GROUP LTD

Invoice

Invoice Date:
Invoice Number:

Customer Reference:

To:
Description Total
Subtotal
VAT
Total
Company Name: Edge IT Group Ltd
VAT Registration Number: 276511691
Registered Office Address: 10 John Street, Stratford upon Avon, CV37 6UB
Company Registration number: 10853110
Bank details: Sort code 40-51-62, Account No. 6498 1277
Phone Number: o800 808 5270
Email Address: andrew.krau e.org.uk www.edge.org.uk
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IT GROUP LTD

solution with our supply-chain of market-leading technology solutions providers.

LATEST NEWS

WEEKLY CYBER SECURITY NEWS
@ 17 Jan 2020

Equifax Breach Settlement Could Cost Firm Billions
Equifax could end up paying as much as $9.5bn

following a data breach..

PROFILE OF SERVICES

‘A\

FUTURE - THINKING - TECHNOLOGY
Edge IT Group is an IT consulting and solutions delivery business: the ohjective is to sit ‘client-side” to
help our clients define their business issues and needs and for Edge IT Group to ‘prime’ (if required) the

Values: to delight the customer by over-delivering on expectations.

Mission: to be acknowledged by our customers, as a business partner, and part of
their ‘value-chain.’

FIND OUT MORE

METHODOLOGY PARTNERS ~

CAN INVESTMENT IN CYBER BE A
BUSINESS ENABLER?

@ 15 Jan 2020
Cyber investment is the poor-relation in most business;

it's a necessary or unnecessary evil dependent on the
view of the...

CLIENTS v

ABOUT v  LATESTNEWS v  RESOURCES

BOOK A
CONSULTATION

a n your bus
name and phone numbe:
you to discuss

ur requ

BOOK A CONSULTATION

DILITAS - WEEKLY SECURITY
BRIEF -
CYBER/INTERNET/MOBILE/SOCIAL
MEDIA/HACKING NEWS

@ 13 Jan 2020

The Amazon-owned company Ring, which makes




Thomas Murray Ltd.

As Art Director and Creative Project Manager | was solely responsible M Thomas Murray
for developing and implementing the company'’s brand and visual
identity across all media, from logos, company collateral, print and
online advertising, exhibition stands, video and photography, to

websites, apps, email campaigns , software user interfaces and social

media. Cor"por.ate Style
Guidelines

During my 13 years with the company | redesigned the main company
brand twice and also designed various new sub-brands. | also worked April 2018
extensively on implementing client brands and corporate identities
through custom white label sites and online reporting software. My
clients included Bank of America Merril Lynch, Barclays, BNP Paribas,
BNY Mellon, Citi, Deutsche Bank, HSBC, JP Morgan, London Stock

Exchange and Santander.

-~ ] Parn
BANK OF AMERICAZZ W BARCLAYS BNP PARIBAS & BNY MELLON citl

. London
Stock Exchange & Santander

Deutsche Bank {X} HSBC J.P Morgan




Basic Elements

1. Core brand logo

Colour palette

Primary colour palette
Secondary colour palette

3.

Typography

-

Imagery

L

Charts & graphs
Tables

S

Secondary colour palette

CMYK:621471001  CMYK:IGBMIONE  CMYK:TONYES0 envi: s CMYK: VR85 CMYK: 04403 EMYK: 3921250
RGB: 11316757 RCB: 219711346 RGB: 661727176 RGB:G/11/148 RGB:5071/86 RCB: 1107125/131 RGB: 157/169/178
Hex: Hex: #b71 2 Hex: Razach Hex: 4326094 Hex: 4324756 Hex: rbeThs Hex: #50as62

The secondary colour palette comprises
our accent colours primarily used

for diagrams and charts. Each colour
complements the primary palette and

provides richness and interest.

Basic Elements

4.
5.

6.

Core brand logo

Colour palette

Typography
Corporate typography
Typography for print
Typography for web
Typography for MS Office
Typography for email
Typography for reports
Typography for charts

Imagery

Charts & graphs

Tables

Basic Elements

)

| ol ]

. Tables

Applications

Core brand logo

Colour palette

Primary colour palette
Secondary colour palette
Typography
Imagery

Charts & graphs

e gt o

Ll

™y

Typography for print - brochures

Header call

PT Serif Italic, font size: 20pt
Font colour White CMYK: 00,00

‘Warm black background box CMYK: 80/65/51/58
Background transparency: 70%

Heading 1

PT Serif Regular, font size: 50pt
Font colour Black: CMYK 0/0/0/100

Heading 2

PT Serif Regular, font size: 30pt
Font colour Black: CMYK 0/0/0/100

eading 3

PT Serif Italic, font size: 20pt
Font colour White CMYK: 0/0/00
‘Warm black background box CMYK: 80/65/51/58

Heading 4

PT Serif Italic, font size: 20pt
Font colour Black: CMYK 0/0/0/100

Heading 5

PT Serif Iralic, font size: 15pt
Font colour Black: CMYK 0/0/0/100

Introductory text

PT Serif Italic, font size: 11pt, line-height: 15pt
Font colour Black: CMYK 0/0/0/100

Body text

PT Serif Regular, font size: 8-9pt, line-height: 14-15pt
Paragraph spacing: 4mm after
Font colour Black: CMYK 0/0/0/100

= Bullet paints

PT Serif Regular, font si
Paragraph spacing
Font colour Black: CMYK 0/0/0/100
Bullet style: square

Bullet colour: CMYK 25/100/100/26

8-9pt, line-height: 12-13pt

after

m




Basic Elements Typography for r‘eports

1. Core brand logo
2. Colour palette : ; |
Heading 1 Heading 6

Typography
font-family: “PTSerif”, Georgia, Times, serif;
Corporate typography font-family: “PTSerif", Georgia, Times, serif; font-size: 16px; color: #9b3333; margin: 15px 00.0;
Typography for print font-size: 26px; color: #333; font-weight: normal,; text-align: right; ) ], 3
Typography for web Boctom border; doubefin [ Adsd5d < gl 15pc 00; N i Basic Elements App 1cations
aragraph

Typography for MS Office .
Typography for email Headlng 2 font-family: “PTSer

, Georgia, Times, serif; 1. Core brand logo

font-size: 13px; color: #353; line-height: 20px; margin: 10px 0 2. Colour palette
pography for reports font-family: “PTSerif”, Georgia, Times, serif; - i
Typography for charts font-size: 24px; color: #333; font-weight: normal; azlink, a:visited Fypography
battom border: double | Ipx #d5d5d5; in: 30px 00 0;
4. Imagery o border: foubleline o et color: #9b3535; text- decoration: none; Corporate typography
Typography for print
5. Charts & graphs adi .
Heading 3 achover, a:active Typography for web

6. Tables

font-family: "PTSerif", Georgia, Times, serif; e —
font-size: 18px; color: #903333; font-weight: normal;

; text-decaration: unde Typography for MS Office

Capital Markets Sell- Assessment (CMSA}

Typography for email

Headi Tables Typography for reports o [t Wl |
eadmng 4 font-family: “PTSerif”, Georgia, Times, serif; border: solid 1px Typography for charts »

font-family: “PTSerif”, Georgia, Times, serif; #ddd; background-color: #fafafa; padding: spx; font-size: 13px;

font-size: 16px; color: #333; margin: 10px 0 0 0; font-style: italic; color: #335; 4. Imagery
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Basic Elements Appl ications

1. Core brand logo
2. Colour palette

Thomas Murray Thomas Murray
Data Services Data Services

Typography

Corporate typography Derek Duggan

Typography for print

Typography for web
Typography for MS Office

Typography for email

pography for reports

Typography for charts

4. Imagery
5. Charts & graphs

6. Tables

Thomas Muray
Data Services
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1. Core brand logo

2. Colour palette

3. Typography
Corporate typography
Typography for print
Typography for web
Typography for MS Office
Typography for email
Typography for reports
Typography for charts

4. Imagery

5. Charts & graphs

6. Tables
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Scorecard/Survey
of Suppliers by
internal departments

Basic Elements Typography for MS Office - Word
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Heading 4
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’ Font: Georgia Regular, 14pt, 4353333 / 51 Gis1 Bis1
Corporate typography Font: Georgia Italic, 28pt, white Background colour: #dfe2e7 / R:223 G226 B:251
Typography for print Background colour: ¥503a45 / R:48 G:58 B:69 ) . ] . .
il Bk gy 2% Heading5 Basic Elements Applications
Typography for MS Office R Font: Georgia Regular, 12pt, align right, #9b3353 / R:155 Gi51 BiS1
1. Core brand
Typograpn for email Document Title i 1. Eerabrundlogs
Typography for reports Font: Georgia Regular, 32pt, 4333333/ :51B:51 2. Golour palette
i SRS REDR, SE0t, 5SS AR =L Sl Ce Font: Georgia Regular, 12pt, align right, #¥9h3353 / R:155 G:51 B:51 = .
Typography for charts 3. Typography
4. Imagery lIeading 1 Normal Corporate typography
graphy f t
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Spacing befare: 8pt, spacing after: Spt Typography for MS Office
Heading 2 Typography for email
= = Bullet points Typography for reports
Font: Georgia Italic, 16pt, white
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: Bullet style: square Clearstream
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PROJECTS ACCOUNTS ADMINISTRATION

New Project Wizard

TITLE
Title *
ﬁ PROJECTS REPORTS ~ ACCOUNTS  ADMINISTRATION Z:
Synopsis
QUESTIONNAIRE LIBRARY
Type * Mormal
A Score Card Project s for an evaluator to answer AUDIT EVENTS
questions about suppliers. The questionnalre Is sent to
Updateable Project evaluator users and Is not visible to suppliers.
Reference Project P> RECENTLY VISITED PROJECTS B
Task P~ AMEDA Survey 2015 - Live
D CACEIS Sub-Custodian Monitoring 2015 - New
Primary Responsible User e Q Secondary Responsible User T Q
P~ Nemura Cash Menitoring Guestionnaire 2016
User One
P~ Qatar National Bank (@NB) Domestic Custody
Owner Organisation Thomas Murray P~ CACEHS Sub-Custodian Menitoring 2015 - New
User Three

Contact Email Address *
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THOMAS
MURRAY

© THOMAS
I S MURRAY

Stephen Merry

Associate Director, Advisory Services

Horatio House, 77-85 Fulham Palace Road, London W6 8JA, UK
Tel. +44(0) 20 3011 1720 Mobile. +44 (0) 7825 313 793
http://ids.thomasmurray.com

smerry@ids.thomasmurray.com

Ids

mowas | ] §

With Compliments

Thomas Murray IDS. Horatio House, 77-85 Fulham Palace Road, Hammersmith, London W6 8JA
Tel. +44 (0) 20 3011 1720 Email. clientservice@ids.thomasmurray.com Web. http://ids.thomasmurray.com




THOMAS
MURRAY

Analytical and advisory services
for institutional investors, focusing
on their service providers and Coet - Cervice Provider

market exposures Monitoring & Monitoring & Benchmarking
Benchmarking Evaluation & Procurement

Capital Market
Infrastructure
Advisory

Asset Safety
NS QREVETS

Peer Group
Networks

[edthomasmurray.com
[ethomasmurray.com

ids.thomasmurray.com




THOMAS
MURRAY

Benchmarking, monitoring, selection
and customised advisory seryices-for
institutional investors, focusing on costs,
risks, and operational performance

THOMAS
MURRAY

associated with service providers

FX Explorer

Are you paying too much for foreign exchange?

Almost certainly. Unless you negotiate a spread between the price at which
you are prepared to buy currencies (the bid) and the price at which you are
prepared to sell them (the offer) you are giving carte blanche to your bank to
decide how much to charge you.

Benchmarking Selection & Customised
& Monitoring RFP Process Advisory

FX Explorer has found that the mark-ups charged by Your FX Costs Your FX Providers
some banks can be three or more times higher than the
same trade executed by other banks. These can
u " é\b/\ Understand them G Test their claims

represent substantial “hidden” costs that clients are
often unaware they are paying.

%

2 Measure them ﬁ ’;ﬁ‘sgﬁ?e from
Atypical client of FX Explorer cuts its FX costs in half in
the first year of a monitoring contract. Those costs stay Q 7

d< Cut them &7 Monitor the costs

down every year that monitoring is maintained.

If you would like to find out more about this service, please contact Lewis Brown at Ibrown@ids.thomasmurray.com or Andrew Wright at

awright@ids.thomasmurray.com, or telephone us on +44 (0) 20 3011 1720. http://ids.thomasmurray.com




BREAKFAST
BRIEFING

TUESDAY 20
OCTOBER 2015

08:00 - 09:30

THE
LANSDOWNE

CLUB

REGISTER

BY TAKING
SHORT POLL

ONE-DAY
WORKSHOP

TORONTO,
CANADA

THURSDAY 19TH

MAY, 2016

The Directors of Thomas
Murray 1DS will present, by
way of a workshop, a
current assessment of
global custody
developments and the
issues faced by investors.

CLICK HERE TO

REGISTER

YOUR

INTEREST

ONE-DAY
WORKSHOP

BOOK YOUR
PLACE NOW

EXTRA
EARLY BIRD

DISCOUNT

£499




UK PENSION SCHEME MAKES
SIX FIGURE SAVING

AFTER USING THOMAS MURRAY IDS'S
FEE BENCHMARKING SERVICE

A UK pension scheme recently hired Thomas Murray IDS to benchmark
the fees it pays to its global custodian bank. The benchmarking results
(involving minimal effort on the part of the scheme) suggested that fees
were approximately 20% higher than Thomas Murray IDS would expect
it to be paying based on a comparison with a peer group...

READ MORE

REGISTRATION OPEN
FOR THOMAS MURRAY IDS

ONE-DAY WORKSHOPS

TRENDS IN THE EDINBURGH, SCOTLAND
CUSTODY INDUSTRY THURSDAY 17TH SEPTEMBER, 2015
AND THE IMPORTANCE Thiriiny S
OF ASSET SAFETY workshop, a current assessment of glol

custody developments and issues faced
by investors. The day is designed to be
interactive and to provide a forum to

BOOK YOUR PLACE NOW discuss experiences wih peers.

25%

REDUCTION

IN TOTAL
ANNUAL FEES

CLICK HERE TO
REGISTER FOR
THE EXTRA
EARLY BIRD RATE

TRENDS IN THE DUBAI, UAE
CUSTODY INDUSTRY Thomas Murray DS presents by way
AND THE IMPORTANCE of a workshop. a current assessment
of global custody developments and
OF ASSET SAFETY issues faced by investors. The day is
designed to be interactive and to
provide a forum to discuss
experiences with peers.

REGISTER FOR
THE EXTRA

EARLY BIRD RATE

.
THOMAS Id S Our Services  News & Analysis ~ AboutUs  Home
MURRAY

Benchmarking, monitoring, selection
and customised services for

iated with service providers

Customised Advisory ~ Thomas Murray IDS
Newsletter

Benchmarking and  Selection and RFP
Monitoring process Services

We provide benchmarking and on-going We provide specialist support ta facilitate the We provide specialist adviscry services, that
monitoring of costs, risks and operational selection of service providers through a are fully customisable, to institutional
performance of service providers, identifying any  sophisticated, formal Request for Propesal investors relating to the safety of their

unnecessary risk exposures and providing process. invested assets.
confirmation of value for money. infrastructures

s U B s c RI B E ;f::;:rts Down Custody
TO THE TMIDS NEWSLETTER

Webinar: Are you paying too
much for FX?

Qur Thamas Murray IDS newsletter provides
news, opinions and industry information, focusing
on asset owners and mangers’ service providers
and their exposures to market regulations and

Click here to subscribe to our monthly
Thomas Murray IDS newsletter to keep
informed about the top issues affecting
the institutional investor and fund
management communities.

v ay, April 29, 2015 - 09552

TO SUBSCRIBE .

Solvency Il reporting burden
may be worth bearing

Mond. 15-10:19

Subscribe to the TMIDS newsletter

MIFID Il legislatian providing challenges in the
fund distribution...

Click here to subscribe to our monthly Thomas Murray DS newsletter to keep i about the top
investor and fund management communities.

10 Questions to ask your custodian
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C;2 trayned insight

Tristan d'Hostel +44 (0) 7469 786 771
Product Developer tristan@traynedinsight.com
www.traynedinsight.com

5th Floor, 1 Farrier's Yard,
77 Fulham Palace Road,
London W6 8AH, UK
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The intelligent
prescribing data platform

Trayned Insight’s big data solutions empower your sales
team to market drugs intelligently and gain commercial
advantage using data analytics

(o]
CLJD
trayned

insight

COD
U trayned
insight

Presenting data-driven prescribing opportunities

Trayned Praxis Dashboard @




Cﬁ: The team

Dr Tim Drye
Chief Data Scientist

p N\

1 |
N

Andrew Wright
fo) Managing Director
CLJD
trayned

insight

[N

4

-t

Dr Michael von Bertele
Co-founder and chairman

Pierre Thomas
Data analyst, Designer

(5

Dr Andreas Sotiropoulos
Data Scientist

M
«Q© | 4

Tristan d’Hostel

Product developer

Best-in-class technological
capabilities, coupled with
stringent controls on data

(0]
CbD
trayned
insight
-

cﬁ: The company

P o @ €

Healthcare expertise
enhanced by machine
learning algorithms

Transparent, fixed and
cost-effective pricing

Commercial efficiencies
measurable at the most
detailed granularity

LI




Platforms Compare my GP-Beta About Blog  Contact

trayned insight

Compare my GP is out!

@ @ &
)

You are a STP/CCG You are a GP Practice You are a Patient You work in Pharma

Because without data, you're just another
person with an opinion

Trayned Insight supports the healthcare and pharmaceutical industries. We are able to provide

actionable insight to the NHS in England in a large number of domains in primary care, looking from the

A




trayned insight

Compare my
GP is out!

You are a STP/CCG You are a GP
Practice

& @&

You are a Patient You work in
Pharma

Q

Detect real outliers, specific
to every GPs patient's
population, down to a

bespoke area and up to the

whole country

.

Set realistic performance
targets and where the best
potential of improvements is,
and priorities urgent
indicators

.\(WI;D
"Buddy-up": Get in touch
with similar practices that

performed better and copy
their methods

il

Presented ina
comprehensive, easy-to-use
and intuitive platform. It
gives a clear picture of the
solution

ool
Obtain more details on
tailored, complex, and multi-

factorial analysis without
losing sight of the underlying

Pierre Thomas
Data analyst, Designer

FROM OUR BLOG

Latest Insights

The case of the X practice
Trayned Pioneer hits the web

Trayned Pioneer launch!

Learn more about
Trayned Pioneer
TUS

OR CALL
+44 (0) 20 86 00 23 00




ABOUT KEH

RLDWIDE
CLEAR

SITE HELP

HOME

SANCTION CHINA
FORHUMAN RIGHTS

PEACE
USTICE

J
DEMOCRACY
EDUCATION

© 2025 ZannaConsultancy & Design




PROTEST & SURVIVE

PROTEST & SURVIVE

CLEAN UP
ORDIE

ENVIRONMENTAL JUSTICE FOUNDATION

wihite Gold - The True Cost of

ARCHIVE HEWSLETTERS SHOP. CONTACT US LiNks DISCLAIMER PRIVACY POLICY

Online shop coming soon

Made ethically, and as environmentally as possible
Proving there is a viable alternative business model

coLLECTIONS CAMPAIGHS

ABOUT KEH NEWSLETTERS

ECARDS GIFT VOUCHERS CONTACT KEH PRESS SITE HELP

A1l products will be ethically made
2nd as environmentally friendly as
possible, made frem pesticide-free
raw materials and with methods

159% of the net profit of Katharins £
Hamnett will be donsted to the
Katharing Hamnett foundation, to
help farmers in the developing

that praserue traditional skills warld,

Launching initially with menswear click here to sign up for us to
Mot eco-lock, Shirts, chinos, email you when the stors opans,
trousers, jackets, coats, sueats,

toshirts, knitwesr, in organic cotton

and pesticide-frae wool, Key

fashion essentials Sophisticsted

but incidentally environmental and

=thical.

CLEAN UP OR DIE
THINK BIG

The clathing, shos and textile industry is one of the largest in the world, It is responsible for enormous
pollution and environmental destruction. The industry uses more water than any other, apart from agriculture,
It discharges massive quantities of toxic chemicals into the environment including huge amounts of dioxins
(the world's number ane pathogen), fram bleach, lycra, PUC and heavy metals in dyes and leather tanning. It
uses huge amounts of energy in the form oil and electricity, used in manufacturing and the praduction of
synthetics, and in shipping and air travel. It is responsible for enormous CO2 and greenhaouse gas emissions
and must be considered a significant cantributar to climate change.

1t emplays a billion peaple (ane in six of the warld's population). Labour and pay conditions for millions of
garment, shoe and textile warkers are appalling. Many cotton farmers are living in conditions worse than
slavery and in it quest for cheaper and cheaper making prices it is now condemning pecple across the warld
o terrible lives and at the same time creating p in western ies. With g job
flight to cheap labour areas in countries with appalling human rights records like China and Burma, Acrass the
developing world hundreds of free trade zones have been created. Known as export processing zones (EPZ's)
they are industrial arsas, where, typically factory owners pay no tax, the minimum wage is suspended and
safety is nealected, Twelve- hour shifts are the narm and trade unions are illegal,

In many facteries peoples health is put in jeopardy on a daily basis; the wages are low, working days are
long, living conditions are cramped and women are particularly vulnerable to violence and sexual harassment.
There is little job security, and no medical services or maternity |zave.

Howr china was allowed into the World Trade Organisation without first addressing its human rights issues
beggars belief,

MADE ETHICALLY, AND A5
ENVIRONMENTALLY AS FOSSIBLE
PROVING THERE IS AVIABLE
ALTERNATIVE BUSINESS MODEL
LAUNCHING WITH MENSIWEAR
FOR 5506

]
£
© =
=

WOMENS CAMPAISNS ABOUT KEH NEWSLETTERS

SHOPPING BASKET: 3 ITEMS

The Look: Mew <ol old pash (nat
aca-loak). Sephisticatad fazhion
essentials that are incidentally
enuironmental.

Made anly uzing 100% arganic
eotton, pesticide-free wool and
chrame-fraz leathar, organic cotton
zips and sustainable ascassaries,

Growing cotton organically can give
Fany of the 400,000,000 cottan
farmers warldwide 2 50% increase
in income, but cut tha cost of
inputs (through reducing the use of
toxic chamical pesticides and
Fartilizars, that also causs climate
change) by 40% and provide a
20% premium far cartified arganic
<otton.

KATHARINE HAMNETT

ECARDS GIFT VOUCHERS

CONTACT KEH PRESS  SITEHELF

POLO SHIRT

100% arganic cottan pique with rib
st cuffz and callan, with Mother-of-
pearl buttans, Shert splits at bottern
of sida saams.

CLICK FOR A LARGER VIEW

Aw A
E .| E o

L AR O
SRR
e—

SHSET s el D

SELECT COLOUR:
SELECT SIZE:

SELECT QUANTITY:

KATHARINE HAMNETT

© 2025 ZannaConsultancy & Design




AUTONOMY
CORP PLC
2005




From 2002 - 2005 | worked for
Autonomy Corporation PLC, a global
technology giant of the time, where |
extended my skill set to designing for
print and for software user interface
design. | also created highly successful
global advertising campaigns to raise
Autonomy’s profile and developed a
corporate brand and visual identity
which | implemented globally, across
all areas of the company.

Responsible for complete process from
planning and project management,
through design and artworking, to
realisation and production of all
corporate brand and design for the
company'’s global divisions; Autonomy,
Aungate, Audentify, Virage and Blinkx.
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Autonomy - Autonomy
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DATA) BASES STORE 20%
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' ‘ Understanding the hidden 80%
We understand the othe w

Autononty

Autonomy

Autonomy

Case Study

\utonomy Group Overview

Autonomy -+

Autonomy * 5

AUTONOMY_DESIGNS
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Audenti -~

udentify | — d 'f
mEm audentity
’7 b—dd Client Audentify

:) U Record
_:]

um
am sudent

am odentify

Audentify Record

Audentify
Record

Audentify
Client

Kay Banafits

[
um o odentify

L]
:- audentify

Automatically
Understands the
Interactions in your
Contact Centre...

Automate

Supervisor activifies

Decrease

Call back

Agent

.
EE audentify

understanding you and your customers

. L
.

Record - Evaluate - Assist - Analyze

www.audentify.com

e ) X - " 6 | A supervisor
= for every agent

"R audentify

Q1

Retrieve Cluster Spectrograph Categories  Cat Admin écript

AUDENTIFY_DESIGNS




nication
frware

Rich Media Communication
nt Management Software

- Y ;
www.virage.com V4 Virace

General Motors

Rich Media Communication and
Content Management sol

M vinace = M viwaar
Experienced. Trustworthy. Reliable. |
Back Outsice Cover Front
|
LYJ VIRAGE'

M vinace =

f M VIRAGE"

Innicke Cover

W virace:

Software for
Understanding
Rich Media

Upsoemiom trmsts

M virace: — : =

VIRAGE_DESIGNS



= Liscil Dot (AL ot redaned)

Titte

Prraaeea®

EECsEsrue

el b

mjmjeia) vy a4

(LI
=it

Incbsiing: Inseties

OEEOOCNE

Wik 1 e bk 40153 Sk g
% i srogws b sl bk o ot e -

i sy s oo it s ko Wik o

bkt e s S P,

3k Cancal 3.8 Sk and cve ey prograess o L

S Lk ek rdens £ P S echan

WARHIG Thw iy .

. Amixpn u rsbected by copygde " ;
Unashonoed mpaadacson @ deiuton of fu progam @ ey
T e e P e T

! et b oAt 1z o s vkt et e
-

) e

Linking Your World

WeD, Raws and your desking

Y S e
<

Search Deskiop: %
FWABYREAS (G

Al POF PPT 515 e
Search ng: -

8o u s s8 ®
Mewzs Mish Yideo i E'|-.'.-gs Wiz pap

BLINKX_DESIGNS



JA ANNN A

CONSULTANCY & DESI GN

+44 (0) 7870 388054

design@zanna.co.uk

LinkedIn



https://www.linkedin.com/in/zanna-mckail/
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